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Have You been to 


(the amazing new place to buy, sell, and collect) 


‘Welcome to the place where millions 
of people have already found success. 
The place where you can hunt 

through about half a million items, 
(that’s a lot of Stuff!) 

where it’s always the fun of the auction, 
(YOU set tHe price!) 

and where you're dealing with someone 
who loves the same stuff you do. 


(who knows? 
you might make a friend!) 


Welcome to eBay: 
The online auction with 80,000 

new things to see every day. 
— (you wouldn’t want to miss a day!) 
[ you Get tuere This is the one you've been hearing about — 
where millions of registered buyers and 

sellers get together to do business. 

(what are you waitiNg for?) 

www.ebay.com So try it out — because even if 


and click on pm _. 7 you could find it somewhere else... 


‘Toys 


what fun would that be? 


™ 


yoUr persona trading Coymunity™ 


©1998 eBay Inc. All rights reserved. Designated trademarks and brands are the property of their respective owners. 
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Beware the SW:EITPM Bug! 


une The universe is on the verge of a new era, one filled with endless possibilities, 
both good and bad. No, I’m not talking about the dawn of the next millennium. In 
just a few months, the opening of S74r Wars: Episode I The Phantom Menace will be 
an event of monumental proportions. In the scheme of things, the debut may not ri- 
val the beginning of the year 2000, but the ramifications will be felt far and wide. 

As you probably know, several years ago some genius suddenly realized that 
many computers aren’t programmed to recognize the upcoming digital switch from 
19 to 20 in dates, which could pose a major problem, considering that computers 
pretty much run our lives. As the worst-case scenario goes, at midnight on Decem- 
ber 31, 1999, the cyber world, thinking it’s 1900 instead of 2000, will set off a 
doomsday-type chain reaction. The Year 2000—or simply Y2K— Bug threatens to 
shut down public utilities, banks, communications, transportation and other vital 
systems. Egads! A day without downloading more e-mail Monica Lewinsky jokes? 
Say it ain’t so, Mr. Wizard! 

As paralyzing at the Y2K Bug might be, now ponder the SW:EITPM Bug. This 
conundrum would start occurring a bit sooner, around May 3 of this year, the date 
when toys, books, bed sheets, boxer shorts and other Episode I products first hit the 
streets. By May 21, when the movie itself opens in U.S. theaters, sheer pandemoni- 
um could set in. 

Exactly what is the problem here, you're wondering? Think about it... 

You're a 40-something-year-old guy, let's say a former editor for a well-known 
national newspaper that covers the Wall Street scene. You've been collecting STAR 
Wars stuff since about, oh, Мау 25, 1977, and now your house, your garage, your 
barn, your former chicken coop, your back pockets... are bursting with toys, books, 
bed sheets, boxer shorts and other Star Wars memorabilia. Naturally, this includes 
not just things from the first movie, but from The Empire Strikes Back and Return (and 
Revenge) of the Jedi, too. You've even got an uncut sheet of Shadows of the Empire 
trading cards hermetically sealed in a block of Lucite. 

Along comes this dramatic changeover, from original trilogy to new trilogy, 
and you're not sure you're properly programmed. Will you be able to handle the 
switch from Classic to Prequel? Will Classic collectibles everywhere fall apart? 
Egads! A day without an on-line auction for an original Jawa action figure? Say it 
ain't so, Mr. Ebay! 

But wait, don't panic and sock away all your old trilogy treasures in an under- 
ground bunker in Idaho. Just as computer nerds are busy figuring out how to save 
the planet from ruin on January 1, 2000, we're hard at work plotting ways STAR 
Wars collectors can avert calamity mere months from now. Thankfully, they should 
not include reprogramming any hand-held electronic games or replacing the sound 
chip in your Millennium Falcon. From what we can tell, all Classic toys will continue 
to operate normally after May 3, and their values will not plummet one bit. In fact, 
nostalgia for the Classic days might soon set in, with prices actually going up. 

Our solution to the SW:EITPM Bug is really quite simple, painless and fun — 
yet we can’t promise cheap. Go out and buy and play with and collect all the 
Episode I stuff you want. And while you might have to take over another chicken 
coop or two for hoarding the new collectibles, the old ones can stay right where 
they are. Why, you can merge the two worlds. Can't you see an Episode I Anakin 
Skywalker figure alongside a Classic Darth Vader, or a dogfight between a Naboo 
fighter and a TIE fighter? Hey, is that R2-D2 from A New Hope or Episode I? 

Finally, we pledge that SWGC will not succumb to the SW:EITPM Bug. Yes, we 
will explore the gamut of Episode I toys, books, bed sheets, boxer shorts, etc., but 
we will also continue covering all the Classic collectibles, just as in the good ol’ 
days. We will never turn our backs to the future of STAR Wars. 

See you in the next issue... that is, if civilization doesn't end by then. 


бе urr 


COVER: Episode | Naboo fighter from Hasbro; LEGO TIE fighter (inset). Digital composite by Slim Films. 


Thanks to LEGO Systems, Inc. for use of its art on SWGC logo. 
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Collectibles maven STEVE SANSWEET gives exp 


Going for Gold 

I entered a Galoob Toys STAR 
Wars Micro Machine Death Star 
Sweepstakes and I won one of two 
grand prizes: а 24-kt. gold STAR Wars 
Death Star II. The Galoob company 
said it was valued at $7,000. Can 
you tell me if it is sold at that price 
in any store? Is there a collectors’ 
market for this item? If so, how do I 
go about selling it? As I will have to 
pay taxes on this, I need to know at 
what price I should list it. —L. F., 
Butters, NC 


Micro Machines Star Wars 
Millennium Falcon 


Vehicle! 


SANSWEET: Normally I don't answer 
questions without a real name attached, but 
in this case, it's to protect L. F., who did in- 
clude her name and address. And here I go 
digging another hole for myself. As many of 
you know, Galoob doesn't exist anymore as 
an independent toy company; it was gobbled 
up last fall by Hasbro. But several years ago, 
I got a call from a top Galoob executive dur- 
ing the company’s first contest for a 5- ounce 
gold Millennium Falcon. He asked if I would 
bea consultant for the company and give a 
"collector's estimate" for the value of the 
prize, because they had to put something on 
the box and in the contest rules. After some se- 
rious thought, and assigning a current value 
of about $300 an ounce for gold, I said that 
for a collector the value might be as high as 
twice the intrinsic value of the gold itself, or as 
much as $3,000. I took into account the col- 
lectibility of Micro Machines, the net worth of 
the average STAR WARS collector, and the 
“gee whiz!” factor of the prize and contest it- 
self. Galoob wasn't impressed by my reckon- 
ing and went to a professional appraisal or- 
ganization and got an estimated worth of 
$5,000. So who was right? Well, it's very pos- 
sible that whoever won that first piece has suc- 
ceeded in selling it for multiples of $5,000, al- 
though I doubt it. It's also possible that under 


Еч 


the right circumstances L. F.’s Death Star 
would sell for at least $7,000. But using the 
same judgment as I used the first time around, 
I think a more accurate estimate would be no 
more than half that amount. Feel free to at- 
tach a clipping of this article with your tax re- 
turn, L. F. 


Deceiving Dateline 

I worked in a movie theater in 
1997 when the STAR Wars Trilogy 
Special Edition was released. As an 
employee I was given a special trilo- 
gy T-shirt depicting the major charac- 
ters on the front. On the 
back it has all three film ti- 
tles and release dates. But 
under Jedi it says March 7. 
The movie was actually re- 
leased a week later. Is the 
shirt worth more because 
of the original date? — 
Chuck Weiant, Newark, DE 

SANSWEET: The shirt 
might be worth more if the date 
had been incorrect all along, or if 
a T-shirt with the correct date 
had been released. A second ver- 
sion of the theatrical one-sheet 
poster was issued with the new 
date, but it is more valuable than 
the original "incorrect" date because far 
fewer were printed. Regardless, it's a very 
nice T-shirt and fairly rare. But T-shirts aren't 
pricey collectibles as such, so the going price 
is about $25. 


Lost Saga 
Some time ago, I happened upon 
a copy of the LucasArts Entertain- 
ment Company store catalog, in 
which they advertised a video 
called From STAR Wars to Jedi: 
The Making of a Saga. This 
video has never been avail- 
able in Australia nor ever 
screened on TV here, to my 
knowledge, and I haven’t 
seen it in any current of- 
ferings of Star Wars mer- 
chandise. Can you help 
me track down a copy, 
even if it’s in the NTSC 
format (used in North 
America). It sounds re- 
ally interesting, and I’d 
love to have it in my 
collection. —Geoff 
Doyle, Gladesville 
NSW, Australia 
SANSWEET:This 


Mark Hamill-narrated video first appeared 
on U.S. television in May 1983, and it is, in- 
deed, a good show. It was issued several times 
on cassette and at least once in a laser disk 
format, but it has been out of print for several 
years. Your best bet is to try to find it from a 
dealer of STAR WARS or out-of-production 
videos, from an auction site such as Ebay.com 
or find an American friend who would be 
willing to ship you his or her copy for viewing. 


Lobbying for Likenesses 
Irecently obtained 14 *promo 
photos" from the Srar Wars movies 
and some oversized photo shots of 
different Return of the Jedi characters. 
Icall them promo photos, because I 
don't know what else to call them. 
They are the ones you see when you 
go to the theater. I understand that 
they are the property of 20th Centu- 
ry-Fox and that they must be re- 
turned after each movie ends. Are 
they worth anything, and how diffi- 
cult are they to find? —Andres 
Sergheiev, via the Internet 
SANSWEET: What you have are lobby 
cards. In times past, every American movie 
had many different kinds of in-theater materi- 
al available to promote coming attractions or, 
when posted in outdoor cases, the current 
film. Most of them were available for pur- 
chase inexpensively by theater owners from 
the now-defunct National Screen Service, 
which distributed the material for all the stu- 
dios. Commonly, important movies came with 
two sets of eight full-color photographic lobby 
cards in two sizes: 8" x 10" and 11" x 14". All 
three original STAR WARS films came with 
some additional oversized cards called photo 
bustas. In addition, there was a wide variety 
in the size of posters. These days, most U.S. 
films are lucky to be accompanied by 
one poster. There 
are few lobby cards 
sets anymore, al- 
though they are still 
made for many releas- 
es in Europe. Full trilo- 
gy lobby card sets run 
about $35-$125, de- 
pending on film, condi- 
tion and quantity. Indi- 
vidual cards are often 
found for $3-$5 each. 
While they are marked 
"property of" Fox or Na- 
tional Screen Service, and 
supposedly were only rent- 
ed, this is a polite fiction that 
has long been ignored. 


| answers to your questions about STAR Wars stuff 


Unglued 

What’s the best way to get price 
stickers and glue residue off mer- 
chandise, and how much is the value 


of an item depreciated by having 
the original price sticker left on 
it? —Kevin Sproles, Colum- 
bia, SC 

SANSWEET: I’ve had 
great success for years with cig- 
arette-lighter fluid, although 
that item seems to be on the en- 
dangered list. Another good bet 
is Bestine, a rubber cement thin- 
ner. There are some specialty 
products with names like Goo Off 
or Goo Gone, but most of those 
have the same basic petroleum- 
based ingredient. None of them 
are 100% guaranteed, they should 
be tested on the specific item and 
they should be used sparingly and 
under safe conditions. They are all 
good for both the sticker and the 
residue. That said, the hobby is divid- 
ed between those who remove and 
those who don't. I personally leave the 
stickers on. I think it’s cool to look at a 
mint, carded, vinyl-cape Jawa with a stick- 
er reading $1.79. 


Variety in Advertising 

I have what I think is an amazing 
collectible that I haven’t seen any- 
where else. It’s a Daily Variety adver- 
tising insert that ran in 1982 to pro- 
mote Revenge of the Jedi, which 
appears as a huge logo in big red let- 
ters. It opens up and has posters and 
dates for the reissues of Star Wars and 
Empire. І don’t want to sell it, but Га 
appreciate it if you could help me find 
out how much it is worth. —Anthony 
Knasas, Hingham, MA 


SANSWEET: You indeed have a very 
handsome collectible, especially because it 
has the Jedi logo before the film’s name was 
changed. But, as strange as it may seem, 
those are fairly abundant and slow sellers 
even at $10 each. My assumption is that the 
print run exceeded what Variety needed by 
many thousands of copies, and they eventual- 
ly landed in dealers’ hands and subsequently 
in many collections. 


Forsaken Finest 
Га like to begin by saying that 

Topps makes darn good trading 
cards. I started collecting when the 
STAR Wars films first came out. I got 
away from cards for a while, but 
when I saw new Srar Wars cards, I 
got back into it in a big way. In trying 
to put together a STAR Wars Finest set, 

I am two cards short, even though 
I purchased the equivalent of 

two boxes of the cards. I 

don’t want to be a 
whiner, but 
these are cards 
from the regu- 
lar set, not 
chase cards. In 
searching for 
the ones I’m 
missing, I 


also discovered that there are promo 
cards and a binder I don’t have. Do 
you know of anyone I can contact to 
locate these? —Trini Blair, Winter 
Springs, FL 

SANSWEET: Occasionally trading card 
companies have collation problems. You 
should have been able to get one full set of the 
regular Finest cards from one box. Topps has 
instituted a policy from time to time of replac- 
ing a few cards to help collectors complete 
their sets, but that has to be done while the 
cards are still in the retail market. However, 


never fret. The Wrapper can come to your 
rescue. Despite it's odd name, this small mag- 
azine, which I've recommended before, is a 
labor of love by editor Les Davis, and just cel- 
ebrated its 20th anniversary. It is filled with 
ads from dealers who sell everything from sin- 
gle cards to full sets to binders. Or you can 
place a wanted ad for just 13€ a word. An an- 
nual subscription of eight issues is just $22. 
Write Les at 1811 Moore Ct., St. Charles, IL 
60174. Or use a credit card and call (630) 
443-9690 from 10 a.m. to 9 p.m. Central 
Time. I have no relationship with The Wrap- 
per other than subscriber, but I have found so 
many treasured items through its pages over 
the years that I always boost it when I get a 
chance. 


Uh Oh, Better Get Meco 
Irecently bought the “Best of 
Meco” CD that came out in 1997, and 
I think it’s awesome! I also really en- 

joyed the Meco Srar Wars Christmas 
CD (“Christmas in the Stars”). Since 
there has been a Meco STAR Wars re- 
vival, do you know if Polygram plans 
on releasing the 1983 Meco LP “Ewok 
Celebration” on CD? I’ve been look- 
ing for it for six months, so I don’t 
think it has been released. —Scott, 
New York, NY 
SANSWEET: A Meco “revival,” unfortu- 
nately, is putting it a bit too strong. I too think 
all the albums you mention are a gas. 
(Disclosure: I wrote the liner notes for 
the CDs you did find, and had a great 
chat with Meco Monardo, who is a 
stock broker in Florida these days.) 
The albums sold OK, but didn’t set 
any, uh, records. One problem was 
that retailers didn’t know where to 
place them, and even stores in the 
same national chains placed 
them in different categories, 
making them hard for fans to 
find. When you add to this the fact 
that the end music for Return of the Jedi 
Special Edition was changed, Га say the odds 
are low for “Ewok Celebration” on CD any- 
time soon. I hope I'm wrong. 


GOT A QUESTION ON STAR WARS COLLECTIBLES? 
If you're looking for that special item that may or may 
not exist, want to know how much your treasured trilo- 
gy toy is worth or just want to vent about collecting, 
send your letters to Collectors Comlink, Dept. SWGC, 
Р.0. Box 2898, Petaluma, CA 94953-2898, or to our e- | 
mail address: swgmtopps@aol.com. Time won't per- | 
mit individual replies, but we'll answer questions of 
broadest interest in each issue of the magazine. Let- 

ters may be edited for length and clarity. 


BY DAVID PIPGRAS 


Hasbro To Release 
Prequel Б Classic Toys 


YOU KNOW WHAT WE JUST HEARD? 

As the rumor mill runs full speed ahead in anticipation of the 
STAR Wars prequels, here are some hard, cold facts. A slew of ac- 
tion figures based on STAR Wars: Episode I The Phantom Menace 
will be released around the first week in May, preceding the film's 
release on the 21st of that month. (Of course, the Mace Windu 
mail-in figure and the STAP vehicle with Battle Droid are already 
out there.) The initial offering will include Anakin Skywalker, Darth 
Maul, Obi-Wan Kenobi, Senator Palpatine, Queen Amidala, R2-D2 
and Yoda. Additional assortments will include such other charac- 


Coming from Hashro in late 1999: Jabba's 
palace guards Cinema Scene three-pack 


ters as C-3PO, Jar Jar Binks, Qui-Gon Jinn, Darth Sidious, 
Supreme Chancellor Valorum and Ric Olié. (With cool names like 
those, isn't your mouth just watering for photos of them? Well, sor- 
ry, you'll have to wait until May like everyone else.) 

As for the rumors of Hasbro's Classic STAR Wars toy line tak- 
ing a hiatus, you'll be glad to know that those are just rumors. In 
fact, there are several new Classic figures already confirmed, in- 
cluding an adult Anakin Skywalker (not a spirit version), Aunt 
Beru (pictured at right), a shop-worn C-3P0, new sculpts of Greedo 
and Han Solo (from the Mos Eisley cantina), as well as a couple of 


өсте 


other R2-D2 with à Princess Leia hologram. Also keep an eye out 
for another Luke Skywalker re-sculpt, this time being packaged 
with his T-16 skyhopper. 

Cinema Scene three-packs are alive and well, too, and will 
continue to be produced in new and unique (not to mention 


much-desired) combinations. Among those recently released are 
the Jedi spirits trio, featuring Anakin, Obi-Wan and Yoda in spirit 


form, and a threesome of cantina aliens (below), the Devaronian 
Labria (AKA Kardue'sai'Malloc), Nabrun Leids and Takeel 
(brother of Snaggletooth). Other three-packs slated to be re- 
leased in 1999: Rebel pilots Ten Numb, Wedge Antilles and a 
Y-wing pilot, all with removable helmets, and Jabba's palace 
guards Klaatu, Barada and Nikto (opposite page). 


Gacaxy Giveaway! 

Hasbro is giving away four of its Jedi spirits three-packs. 
To enter the random drawing, send your name, age and address ina 
letter or on a postcard to Spirits Giveaway, SWGC #5, One Whitehall 
St., New York, NY 10004. Entries, must be received by June 30, 1999. 
Randomly-chosen winners will Be notified by mail. 


With the cantina diorama playset starting to show up in 


stores, keep an eye open for the Jabba’s palace diorama playset, 


including an exclusive Han in carbonite figure (above right). 

The Epic Force series figures of Han, Chewbacca and Obi- 
Wan, scheduled for mass release, were instead offered as an ex- 
clusive three-pack by FAO Schwarz. 

For collectors of Hasbro’s line of 12” figures, Target of- 
fered two new exclusives, Han Solo in carbonite and the Em- 


new two-packs, oné featuring a GNK power droid and a Jawa, the 


peror and Royal Guard two-pack. Kay-Bee Toys offered a 12” 
Boba Fett with a re-sculpted mask, electronic sounds and 
working backpack, plus a three-pack featuring Leia in Boushh 
disguise, Bespin Han and Luke with poncho. Toys ‘R’ Us re- 
leased an electronic C-3PO and R2-D2 two-pack in which 
Threepio has a cool, new “used” deco. 


Gacaxy Giveaway! 

Hasbro is giving away four of its cantina aliens three-packs. 
To enter the random drawing, send your name, age and address іп а 
letter or оп а postcard to Aliens Giveaway, SWGC #5, One Whitehall 
St., New York, NY 10004. Entries must be received by June 30, 1999. 
Randomly-chosen winners will Be notified by mail. 


Lastly, the two-packs of Wedge Antilles with Biggs Dark- 
lighter in X-wing pilot outfits and Princess Leia as Jabba’s 
prisoner with R2-D2 with bar accessory marketed by FAO 
Schwarz over the holidays will also be available at comic book 
stores through Diamond Previews, as will the 12” Leia in Hoth 
outfit exclusive previously sold through Service Merchandise. 
Look for a lot more characters to be added to the Collector Se- 
ries in 1999. 


Siar Wans | GALAHY 


COLLECTOR #6 


OK, folks, the moment we've been waiting for all these years is 
finally upon us: the release of the brand-new STAR Wars movie! 
But instead of telling our readers about the movie itself, SWGC 
will take an exclusive, in-depth look at some of the Episode | 
| toys and collectibles that will begin showing up in early May. 
The focus of the coverage will һе a Special Section filled with 
photos, articles and interviews, Highlights include: / 
X MEET THE MAKERS - Wi many divisions, brands and 
lines, Hasbro will һе a force in Episode | toys and games, but. 
, hardly will be alone. We'll go behind the.scenes at Hasbro, 
' Lego, LucasArts Entertainment and other companies. 
(Ж NEW EPISODE IN PUBLISHING - The Phantom Menace will 
unleash an exciting new line of related comics from Dark 
Horse and books from Ballan We'll have interviews with’ 
editors, authors and artists. 
~ 3€ SPECIAL TOYS, SPECIAL FX - How toy makers add high-tech 
" features to provide extra play value. We'll explore amazing ele- 
; ments of Episode | toys, and. glance back at vintage ones, too. 


Y * PLUS... There will be plenty of coverage of vintage STAR 
| ‘Wars collecting, too, including articles on cereal promotions, 
how to display your collec ons and toy ‘customizing. 


The Dark Side of Dark Horse 


DARK HORSE COMICS, PUBLISHER OF Ever wonder what happened to Darth 
STAR Wars comics, has been busy creating Vader following the Sith Lord’s last-sec- 
new and exciting tales based on a multi- ond escape from the about-to-be de- 


| GALA#Y Giveaway! 


tude of characters and 
events. While wrapping up 
Crimson Empire II and 
launching a new Boba 
Fett series entitled Ene- 
my of the Empire, Dark 
Horse and its creative 
teams are focusing 
much of their energies 
on the all-new line of 
titles based on 
Episode I The Phan- 
tom Menace, includ- 
ing adaptations of à 
the movie itself and | 
several related ti- 
tles. Look for 
more details in 
the next issue. 
Meanwhile, 


ga-style comics art who marveled at 
the manga version of A New Hope will 


stroyed Death Star at the end of A New 
Hope? In Vader's Quest, a four-issue 


Dark Horse Comics ís giving away one set.of, 
its The Empire Strikes Back manga comics, 


To enter the random drawing, send your name; age. 
and address If a letter or on a postcard to Manga 
Giveaway, SWGC #5, One Whitehall/St., New York, 
NY/10004, Entries Mist Be received by June 30) 1999, 
Randomly-chosen winners will be notified by mail. 


mini series launched іп 
February, Darth 
wants to know 
who the young pi- 
lot was who fired 
the destructive shot 
that obliterated the 
Empire’s ultimate 
weapon—and he'll 
stop at nothing to find 
out. Writer Darko 
Macan and artists 


STARWARS .— 


CELEBRATION 


Mark the weekend of April 30-May 
2 on your calendar for “STAR Wars 
Celebration 1999" at the Air & 


Dave Gibbons and An- Space Museum in Denver. Present- 
gus McKie tell this com- ed by the Official Svar Wars Fan 
pelling tale. Club, this will be the only place for 

Can’t afford those fans to see, hear and experience 


The Phantom Menace before the 
movie opens. The three-day ex- 
travaganza will feature Episode I 
cast and crew members, a props 
exhibition from the Lucasfilm 
Archives and an exclusive show- 


hard-to-find STAR Wars 
comics from Marvel? Dark 
Horse comes to the rescue 
with Classic STAR Wars: A 
Long Time Ago, which 


enjoy the same treatment for The Empire 
Strikes Back, illustrated by Toshiki Kudo. 
The first two issues of a deluxe four-part 
Empire manga series are available now. 


reprints 21 issues of the original Marvel 
material. Introductions for the six-issue 
mini series were penned by SWGC’s own 
STAR Wars comics guru, Rich Handley. 


case of Episode I merchandise 
from dozens of licensees. For more 
details, go to www.mosespa.com. 


00 
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DON POST STUDIOS WILL 
release limited-edition Fiber- 
glas replicas of C-3PO and 
R2-D2, which previously had 
been only available through 
FAO Schwarz. Each will be 
limited to 350 units and retail 
for $7,000 (R2-D2) and $7,500 
(С-ЗРО). In addition, look for 
the Darth Vader classic action 
helmet featuring real breathing 
sounds, as well as a new full- 
size replica of a sandtrooper. 
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THOSE WHO HAVE ENJOYED THE HIGHLY POPULAR 
X-wing series of novels written by Michael A. Stackpole and 
Aaron Allston (see interview in Issue #4) will be pleased to know 
that Allston’s fourth X-wing tome, Solo Command, should be in 
book stores by the time your read this. While not much informa- 
tion about the plot was available at press time, we do know that 
the story takes place outside of the Wraith Squadron setting. 
Meanwhile, look for Stackpole's fifth X-wing novel, /ssard's Re- 
venge, wrapping up the Rogue Squadron series, by mid 1999. 

As most of you should know by now, Terry Brooks, author 
of the popular Sword of Shannara series, has been tapped by Lu- 
casfilm to adapt Episode I into novel form for Ballantine Books. 
The novel is scheduled for release in early May, a couple weeks 


GaLaxy Giveaway! 


Ballantine Books is giving away, six copies of the Episode | novelization. 


To enter the random drawing, send your flame, age and address in a letter or оп а post? 
card to Novel Giveaway, SWGC #5, One Whitehall St., New York, NY 10004. Entries: 
must be received by June 30, 1999, Randomly-chosen winners will be notified by mail. 


The Thunder Rolls On 


THUNDER ROLLS AND LIGHTNING 
strikes, especially in the hands of long- 
time STAR Wars artist Dave Dorman. Dor- 
man has recently completed “Jabba's 
Palace,” the third installment of his Spe- 
cial Edition series of exquisite lithographs. 
Previously issued by Dorman’s Rolling 


Tatooine,” followed by “Hoth Battle.” 
Each litho measures 36” x 20” and is indi- 
vidually numbered and limited in produc- 
tion. You can order any or all of the prints 
directly from Rolling Thunder, at P.O. Box 
15, Shalimar, FL 32579, or from the Offi- 
cial STAR Wars Fan Club at 1-800-True- 
Fan. Web surfers out there can preview 


the art on line at www.dormanart.com. 
Fans of the Star Wars: Dark Forces 
video game and comics can check out the 
newest installment, Jedi Knight, with origi- 
nal art by Dorman, in bookstores and 
comic shops now. This illustrated novel 
features 25 full-color paintings by the 
award-winning artist. Fans of Boba Fett 
will also want to pick up a copy of Dor- 
man’s Fall of a Bounty Hunter. Each print is 
hand-signed by Jeremy Bulloch, the actor 
who portrayed Fett in Empire and Jedi. 


Thunder Graphics was “Sandtroopers on 


before the movie’s debut. Why 
buy a book based on a movie? 
Brooks tells it straight: “There 
are entirely new chapters in this 
book [that are not in the 
movie], in which everything's 
invented, and it’s mostly about 
Anakin Skywalker.” 
While Ballantine is ready 
to launch a series of Episode 
I titles, the publisher is also 
issuing several other STAR 
WARS books, including The 
Essential Guide to Droids, by 
Daniel Wallace This fifth volume in 
the guide series will focus on the various droids in 
the Star Wars universe. The STAR Wars Chronology, by prolific 
STAR Wars author Kevin J. Anderson, along with Wallace, 
should be in stores later this year. This book covers the timeline 
of the STAR Wars universe, from the beginnings of Yoda to the 


birth of Anakin Solo and beyond. 


Chronicle Books has just published the U.S. version of an 
outstanding book originally published in Japan. STAR Wars: The 
Action Figure Archive has been prepared for American collectors 
by none other than SWGC maven Steve Sansweet and Josh Ling, 
who compiles the collectibles price 
guides in every issue of this magazine. 
The 184-page book traces the Ken- 
ner/Hasbro toys, accessories and 
packaging from the very beginning 
in the '70s and up to Episode I, with 

more than 2,000 photos and detailed 
text. This collectors’ “must-have” 
retails for $29.95. 


BIKER SCOUT 
ERR sian سای‎ 


nécvees 


= — 


x 


| 
| 
Mn 
i. 


p) Create your own empire, опе brick at a time ВУ SEDIT BRICH 
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Most LEGO assortments come with a 


recommended age range, usually from 5 to 12 


years, but let’s be honest, shall we? Who among us ever 
quit playing with LEGOs at 12 years old? More than likely, it 


happened at 15, 20 or, for some, not at all. Many LEGO fans 
develop such a tight bond with their building-block toys as kids 
that for decades thousands of those little plastic things still 
haunt their closets and turn up underfoot. After all, they give 
children a sense of accomplishment, the pride of having creat- 
ed something unique, of having actually built their very own 
toy. That’s not something most collectors want to give up, just 
because they’ve hit puberty. 

Similarly, many STAR Wars fans still play with Lucasfilm- 
inspired toys years after first seeing the movies. It’s pretty com- 
mon these days to witness the first generation 
of STAR WARS fans indoctrinating their kids 
into the joys of playing with X-wing, TIE and 
Y-wing fighters. Yet despite the way they in- 
spire our collective imagination and bring 
back great memories, hasn't there always 
been one thing missing in STAR Wars toys? C'mon, 
admit it, you know it's true. It's that one element 
that always made LEGOs so exciting: the ability to 
build your own! Imagine for a minute how unspeak- 
ably cool it would be—aside 

from model kits—to actually 
assemble your own X-wing 
fighter and feel as though you 
were part of the Rebel Alliance, con- 
structing the ship that will one day 
destroy the Death Star! 

Well, LEGO and Lucasfilm are 
way ahead of you, having officially 
teamed up to create a new line of STAR 
Wans-inspired LEGO toys. When the first 

five playsets hit stores in March, fans 

will finally be able to assemble their 
very own landspeeder, speeder bike and snowspeeder, not to 
mention the space-faring vessels, X-wing fighter, Y-wing fighter 
and Darth Vader's TIE fighter, and pit the strength of their imagi- 
nation against the Imperial forces. It's destined to be a do-it- 
yourself toymaker's dream. 

“With the STAR Wars phenomenon, you've got a lot of par- 
ents who experienced the movie and bought the toys, 
and they're now going to do it with 
their kids," says Jill Wilfert, Senior 
Brand Manager at LEGO Systems, 
Inc. "With LEGO, the same thing is 
happening. That's the great thing 
about both LEGO and Srar Wars. 
We're really a second-generation 
toy, as well. A lot of adults played 
with LEGOs as a child, and they're 
really excited to see this coming together. Kids always knew they 
could take their LEGO bricks and make something that was pret- 
ty close to an X-wing, but it wasn't the real X-wing. Now, of 
course, it will be." 

LEGO, that venerable toy line, teaming up with another 
franchise? It's definitely a first, yet not exactly shocking. LEGO's 


powers-that-be determined last year that 
the time had come to venture into un- 
known territory, to create something new for their 
fans—a LEGO toy based on a story familiar to kids worldwide. 
Imagine their surprise when, on their first foray into the world of 
licensing, they hit the mother lode, allying themselves with a 
multi-generational phenomenon. "Obviously, STAR Wars is the 
gold standard in licensing,” says Wilfert. “It’s a cultural icon, a 
property that has universal appeal. We were at a point in our 
brand history where we were ready to do something like this. We 
knew Lucasfilm was out there negotiating licenses, and we kind 


which in 
this case takes 
the form of a boxful of 
bricks with uniquely shaped 
pieces. Set on various worlds, from 
Tatooine to Endor to Hoth, each playset fea- 

tures a variety of characters and authentic accessories to help 
recreate the action from the films or your own adventures. With 
them you can help Luke and Obi-Wan escape the Imperial 
stormtroopers, wage a snowspeeder game of "chicken" between 
Luke, Dack and the Imperial forces or take on Darth Vader in a 
pitched space battle. 

The five playsets will vary in size and cost, with the 
landspeeder and speeder bike priced at $5.99 and $9.99, re- 
spectively. Mid-sized sets include the snowspeeder, at 
$19.99, and the X-wing fighter, at $29.99. The TIE fighter 

and Y-wing fighter combination will retail for $49.99. Each 

set features accessories unique to the individual vessels, 

including laser cannons, harpoon guns and pilot droids. 

Despite their excitement at joining forces with Lu- 

casfilm, the folks at LEGO remained cautious, doing extensive 
testing in the U.S. and Germany to make sure they were com- 
bining the best story elements from the films with the do-it- 
yourself joy of LEGOs. "Happily, we found that it was a really 
beautiful fit," says Wilfert. "Consumers were saying things to us 
such as, ‘It’s two classic brands coming together, why haven't 
you done this sooner?' So it was a great confirmation of what 


Straight from LEGO's 


display facility, life- 
size characters built 
from thousands of 
LEGO bricks. Below, 
clockwise: Head of 
giant Darth Vader fig- 
ure, in progress; to 
recreate the top of 
R2-D2, a prototype is 
first constructed in 
grey (background) 
and then the actual 
model is built (fore- 
ground); giant X-wing 
fighter. 


we all, as adults and business people, thought would 
be a wonderful combination." 

Much as Hasbro and Galoob are teasing fans with 
prequel toys before STAR Wars: Episode I The Phantom 
Menace debuts in May, LEGO is premiering its first five 
classic toys in March—a mere two months before the 
new movie hits theaters. It's just enough to whet fan- 
dom’s collective appetite for the slew of product that 
will hit stores in May. 

Why wait until after the lucrative Christmas sea- 
son? It all boiled down to timing. “This was the 
fastest we could get them made, produced and put 
together,” says Wilfert of LEGO’s year-long endeavor 
to bring these new toys to fruition. “We would have 
loved to have had them ready for the Christmas sea- 
son, but our lead times are closer to at least 18 


months, more like two years, 


<< 7 АЕ the inception of an idea to 


thi: 


bringing a product to market, and 
is has only been a year. We're 


scrambling to get things done, learning 
about the process. We've never worked with an 


outside company before, so it's been quite interesting 
for us. We would have loved to have had them earli- 
er, but we physically couldn't." 


their own 


large on the horiz 


ready with brand-new product 
designed around the prequels. 


"We'll release eig 


around May 3rd, which is the ab- 
solute earliest official date li- 
censees can release any prequel 
products," Wilfert explains. "That 


doesn't mean we’ 


toys from the original trilogy, 
though. We'll continue to release 
product in the classic line in 2000 and 
2001, because there’s just so much 


Make no mistake, though, Episode І toys 
з figure prominently in LEGO’s future plans. 
7 Just as fans will discover the joys of building 


LEGO X-wing and TIE fighters this 


March, The Phantom Menace will be looming 


оп, and LEGO will be 


ht Episode I toys WE 


1 be finished with 


material, and because LEGO has never done it before." 

Because it's virtually impossible to imagine "too 
many" prequel toys, LEGO has more releases planned, 
and if you think you've seen some innovative STAR 
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ШІП LEGOS! 
Yes, one luckyreader will | s all! ya sí thefirst 
Wave of classic STAR Wa nsi s LEGO sets. Mail your РЧ 
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WARS products over the last two decades, you won't be- 
lieve what the next century will bring. Late this year, 
LEGO will combine the $742 Wars characters.with 
product from their high-tech Mindstorms line. For those 
who haven't heard of it, that bold new venture, intro- 
duced last year, allows kids for the first time to combine 
LEGO bricks with their home computers, with specially 
designed building blocks that actually enable fans to 
program behaviors into the machines they create. 

Can anyone say "robotics?" 

"We have a special brick called an RCX that has a 
chip in it that's programmable," says Wilfert. "Kids can 
take an RCX brick and build robots around it, and the 
robots will have customized behaviors. In that line, we 
will be launching a product called the LEGO STAR Wars 
Droid Developer Kit, and it'll feature R2-D2, as well as 
some other droids. There are a lot of 20-something 


people who are really excited about this one. Whenev- 
er I’m out at Lucasfilm and I meet someone, they al- 
ways ask, ‘Can you get me the Mindstorm Droid set?” 
LEGOs that create landspeeders, LEGOs that 
connect with computers, LEGOs 
that make programmable 
robots seem just a few 
years away! It’s 
enough to con- 
vince you that 
this is the re- 
naissance for 
toy collec- 
tors—a 
golden 
age of ex- 
citement 
and oppor- 
tunity unpar- 
alleled by any 
that’s come before. All it 
took was for two classic kids’ fa- 
vorites to partner up. With this kind of fit, 
it's enough to make STAR Wars fans of all ages 
say, "We didn't have toys like that when I was a kid!" 
That, and, "Where can I get some of those?" W 


In print, Scott Brick claims to have written sci-fi, comics 
and toy-related articles for many national magazines. In 
person, however, he likes to introduce himself as a cantina 
performer, just to see how many people fall for it. 


Custom displays for the 1999 American 
International Toy Fair in New York City. 
Left: Rotating display featuring the Battle on 
Endor on the bottom, while Darth Vader, in 
his TIE fighter, prepares for launch from a 
docking bay on the Death Star. The flip side 
(unseen) of the turntable display shows the 
Battle on Hoth. Above: Close-up of a 
Tatooine display with Luke, Ben and R2-D2 
standing next to Luke's landspeeder. 
Photos by Marc Patten 


he walls of Randy Bowen’s studio are 

lined with more creatures and robots 

than you can imagine. A professional 

sculptor for more than a decade and 
president of Bowen Designs, he’s best known 
for his detailed statues of movie monsters 
and popular comic book heroes and villains. 
For his work, Bowen has won numerous ac- 
colades, including five Eisner Awards (1992- 
96), the first Spectrum Award for sculpture in 1996 and the covet- 
ed Rodin Award in 1997. 

In early 1996, Bowen, working in association with Dark 
Horse Comics, approached Lucasfilm about producing STAR Wars 
statues. “We wanted to acquire a license to do pre-painted stat- 
ues, but that license was already taken,” Bowen reveals. “One of 
the only things open to us was the bronze license.” 

Not only had Bowen Designs al- 
ready produced several bronze statues, 
but Bowen’s experience with bronze 
casting goes back to his teens. “In Lewis- 
ton, Idaho, I was lucky enough to have a 
bronze foundry program in my high 
school. I became aware of the entire 
process of creating bronze sculptures. 
We got to sculpt with wax, and take part 
in the molding process.” 

Requiring numerous resources and 
oven temperatures exceeding 1,000 de- 
grees Celsius, bronze casting is painstak- 
ing and expensive. To reproduce a statue 
in bronze (a combination of metals includ- 
ing copper, tin and brass), a master mold 
is made of the original statue, then the 
sculpture is reproduced in wax; molten 
bronze is poured into the mold cavity and 
allowed to cool. The entire process can 
take days, but the result is an archival 
statue that should stand the test of time 
for at least the next thousands of years. 

Authorized to produce three different 
STAR WARS bronze statues, Bowen chose 
Boba Fett as his first subject. “Boba Fett is 
one of my favorite characters,” the artist 
says, “and I was itching to do a statue of 
him. We produced a limited edition of 50, 
and it sold out within six months. We sold 
the last one to Jeremy Bulloch.” 

For the second statue, Bowen chose 
the rancor, because it’s “one of my favorite 
monsters.” With its wrinkled texture, the monster offered different 
sculpting challenges from the Boba Fett piece. At the time of this 
writing, Bowen confides he has “a few rancors left, but they’ll find 
homes soon enough!” 

The third bronze, which is currently being sculpted, is Darth 
Vader. “There have been so many statues of Darth Vader, anda 
lot of wild action poses,” Bowen observes. “What I wanted to 
achieve was a stark, singular statement, a simple geometric form 
that’s instantly recognizable.” 

For sculpting Vader, Bowen started out with a pencil sketch. 
He studied many photographs of the Dark Lord, but notes that “in 
sculpting, reference photos are helpful only to a point.” 

After the sketch was approved by Lucasfilm, Bowen used alu- 
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Left: Bowen's Boba Fett bronze sculpture and its evil twin. 


minum armature wire to build a "skeleton" for Vader's figure. 
"Even though most of Vader's body is covered by his cape, I use 
the armature so I know precisely how his body is positioned. The 
drapery is only convincing if there's a solidly proportioned figure 
beneath." For the sculpture itself, Bowen utilizes a modeling clay 
called Super Sculpey. For precision details, he employs numerous 
tools of his own design. 

At first glance, the completed statue appears to represent 
Darth Vader in a contemplative mood. But with the slight slump 
to his broad shoulders and a single hand touching the lightsaber at 
his belt, it seems Vader might be preparing to strike. The pose re- 
calls Ralph McQuarrie's depiction of Vader on the cover of Alan 
Dean Foster's novel Splinter of the Mind's Eye. "The thing I was 
looking for was a sense of brooding menace, the look of seething 
power barely kept in check." The statue is scheduled to ship in 
late May of this year, selling at a retail price of about $2,000. 


Bowen's awesome rancor beast roars in anticipation of its next meal, a Gamorrean guard. 


Bowen's interest in art and sculpture began at a young age. 
“When I was six years old,” he recalls, “my grandmother would 
baby-sit, and she'd set me down in front of a box of modeling 
clay. Га make dinosaurs and Ray Harryhausen monsters. That's 
what got me interested in three-dimensional work. I also did a lot 
of drawing." 

Following high school, Bowen worked as a commercial artist 
while also continuing his academic pursuits. In 1984, after two 
years at the University of Idaho, he moved to California and en- 
rolled at the College of Arts and Crafts in Oakland. 

“At the time, I wanted to be special effects artist," he says. 
“But after working on couple of commercials, I found it wasn't my 
cup of tea. The intense competition turned friends against one an- 
other." In South San Francisco, Bowen found work designing win- 
dow displays for department stores. "I sculpted giant toy soldiers, 


carousel horses, elves, giant seashells... 
everything you can imagine that would fit 
behind a big window!” 

Spotting an ad in a hobby magazine 
became a decisive moment in his career. 
“A company called Lunar Models was 
looking for sculptors. Except for back in 
high school, when Га done some 1/8th- 
scale bronzes, I'd never really sculpted 
miniatures. But I answered the ad.” 

After a number of commissions from 
Lunar Models, Bowen was soon producing 
so-called garage kits. “The term garage kit 
means a model kit that someone molds 
and casts in his garage,” Bowen explains. 
Mostly a fan-based business, garage kit 
models are often based on licensed proper- 
ties, yet are often unauthorized by the 
licensor. “At the time, I didn’t know any- 


The making of Vader: From sketches to wire 
armatures to final sculpture, Randy Bowen 
proves to be the bronze lord of his craft. 


thing about licensing, and neither did my 
employer,” Bowen admits. At Lunar Mod- 
els, he produced statues of a Morlock from 
The Time Machine, Gort from The Day the 
Earth Stood Still and the Predator. 

In 1991, Mike Richardson, president 
and publisher of Dark Horse Comics, saw 
Bowen’s unauthorized Predator statue in a 
Las Vegas comic book shop. Impressed by 
the statue’s quality, Richardson hired 
Bowen to sculpt officially licensed 
Concrete, Predator and Aliens statues for 
Dark Horse. 

Wanting to get more involved in mod- 
el kit production, Richardson gave Bowen 
a staff position in 1992. Bowen's title, 
Product Development Director, “meant I 
oversaw the sculpting and production for 
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all the model kits and sculptures,” Bowen 
says. “We did the [work for products based 
on] Universal Monsters, King Kong, Preda- 
tor II, Aliens 3, RoboCop and many others.” 

During that period, Bowen also was 
doing freelance work for DC Comics and 
Marvel Comics. For DC, he sculpted a se- 
ries of hand-painted, cold-cast porcelain 
statues, including Superman, Batman, 
Robin, Lobo and Sandman. For Marvel, he 
produced Spiderman, Wolverine and Hulk 
vs. The Thing bookends. 

Ihad the unique opportunity to pose 
for Bowen for his Superman statue years 
ago. He gave one to me as a "thank you" 
for supplying mug shots of myself for his 
creative reference (# 260 is my very own, 
and all 6,100 statues have my chin). The 
statue has enjoyed an audience of millions 
by being prominently displayed on Jerry 
Seinfeld's bookshelf on TV's Seinfeld. 

After two years with Dark Horse, 
Bowen believed he was "becoming more 
an administrator than a sculptor, and I re- 
ally wanted to get back to the sculpting. In 
1994, I started working freelance again." 
With his wife Rocky (short for Raquel) han- 
dling all sales and accounting, he formed 
Bowen Designs. 

One of Bowen Designs’ first projects 
was a statue based on artist Frank 
Frazetta’s painting Death Dealer. “It was a 
labor of love,” Bowen sighs. “I’d begun 
working on it even before my 
tenure at Dark Horse.” Out of 
his respect for the legendary 
Frazetta, Bowen decided to 
produce Death Dealer as a mon- 
umental bronze statue. “We 
knew that if we'd done a model 
kit, it would have been a ripe 
target for bootleggers," he ex- 
plains. "In model kit form, a 
statue is broken down into its 
various component pieces. That 
means someone could just 
make a mold of all the parts and 
start producing his own kit. A 
solid bronze piece is much 
harder to duplicate." 

Exquisitely detailed and 
impressively heavy, the Death 
Dealer bronze was released as a 
limited edition of 50, priced at 
$2,500. Following the casting, 
the limited number was guaran- 
teed by the destruction of the 
statue's molds. "Usually, for a 
limited edition of 50 bronzes, it 
takes a year or two to sell out. 
Death Dealer sold out in two 
months. They rarely come up 
for resale, but when they do, 
they're upwards of $6,000." 


Left: Frank Frazetta's haunting Death Dealer, as sculpted by Bowen. Right: Bowen's android Bionica, poised to make toy history. 


Bowen describes working with Frazetta as “one of the great- 
est experiences of my life. He gave me some advice, which I took 
to heart. I’d told him about all my ideas for producing more stat- 
ues based on his paintings, and he said, "That's fine, but don't you 
want to start doing your own stuff instead of just copying my 
work?’ Ever since that conversation, I’ve been trying to do my 
own original pieces.” 

Bowen’s wonderfully bizarre creations include Decapitator, 
Bionica, Jimmy Legs and the incredible Kongzilla. “Bowen De- 
signs was among a number of companies selected to be a part of 
the Sci-Fi Channel's Cool Stuff from the Cosmos, a program which 
showcases neat stuff you can actually purchase, and it featured 
Decapitator as one of its products," he proudly recounts. “The 
Decapitator model kit sold out immediately.” Soon after, Dark 
Horse published Bowen’s four-issue Decapitator comic book se- 
ries, which also introduced the female android Bionica. “Bionica 
was a design idea that I had kicking around in my head for a 
couple of years,” he says. “She’s now going to be a toy.” Bowen 
also has received calls from “Hollywood people interested in de- 
veloping Decapitator as a feature film and/or animation project. 
Something like that would be nice, but % 
I’m not going to get my hopes up.” 

Despite the success of his own 
projects, Bowen happily continues to 
work on licensed properties. Bowen De- 
signs has produced a series of bronze stat- 
ues for Marvel Comics, including Spider- 
man, Hulk, Captain America and Thor. In 
addition, Bowen Designs acquired the li- 
cense to create a series of mini-busts for 
many other Marvel characters. The ex- 
tremely detailed mini-busts, each approxi- 
mately 5” tall, are priced between $25-$50, 
making them highly affordable collectibles. 
But it doesn’t stop there. Bowen also ac- 
quired the rights to create pre-painted stat- 


ues which will become “definitive renditions of the characters.” 

"If I can work it out with Lucasfilm, I'd love to produce a se- 
ries of STAR Wars mini-busts, maybe a complete rogues’ gallery,” 
says Bowen. “The background characters and villains rock! To 
me, they're one of the most interesting aspects of STAR Wars. 
When I see the artwork of Ralph McQuarrie, Joe Johnston and 
Nilo Rodis-Jamero, I appreciate that such intricate designs went 
into characters with about five seconds of screen time." 

Just for fun, Bowen sculpted his very own mini-bust of Bib 
Fortuna. “Right now, it's a limited edition of one,” he laughs. 
Hopefully we'll be seeing a lot more of Bowen's work around the 
STAR WARS universe in the future. 

To learn more about Randy Bowen, and to see the step-by- 
step sculpting of Boba Fett, visit the Bowen Designs Web site at 
www.teleport.com/-bowen8r. Q9 


Ryder Windham's many STAR Wars writings include the upcoming 
Phantom Menace Scrapbook and the pop-up book Battle of the 
Bounty Hunters. He also is the co-creator, with artist Kilian Plunkett, 
of Trouble Magnet—The Adventures of Witlock the Robot. 


Win This Bib! 


The folks at Bowen Designs know how special our die-hard 
fans are at STAR Wars GALAXY COLLECTOR, so they've decided to 
help us reward one lucky collector (there can be only one!) by 
letting him or her take home this beautiful, one-of a-kind Bib 
Fortuna mini-bust, sculpted and signed by the master himself, 
Randy Bowen! Send your name, address and the reason why 
you love Bib Fortuna more than anybody to: Bib Bust Give- 
away, SWGC #5, One Whitehall St., New York, NY 10004. 
Entries must be received by June 30, 1999. The randomly- 
chosen winner will be notified by mail. 
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)VER THE YEARS, ACTION FIGURES 
have been а big focus for most STAR 
Wars collectors, who are constantly 
striving to find new and rare addi- 
tions to their collections. However, 
sometimes a well-meaning “rare” 
acquisition can have disastrous con- 
sequences. Encountering a fake piece 
can cause grief and financial loss, not 
to mention disillusionment with the 
hobby as a whole. 

` The most-often-faked figures of- 
ten have two things in common: 1) the 
difference to their “normal” counter- 
parts is usually cosmetic, and 2) the 


Note the color difference between the real vinyl caped 


Jawa on the left and his impostor on the right. 


demand far outweighs the supply, 
malin the piece a high-dollar item 
and one rarely seen by or familiar to 
most people. The old saying, “If 
something sounds too good to be true, 
it probably is," would save collectors 
hundreds and thousands of dollars, if 
they would only take it to heart. Poor 
judgment, blind desire and lack of re- 
me are the pitfalls that help put 
in many collections. 

“Probably the most common faked 
figure is the vinyl-caped (VC) Jawa. In 
1978, Kenner issued the Jawa figure 
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with a vinyl plastic cape, replacing it 
quickly with a cloth cape that was 
truer to the film. The vinyl cape ver- 
sion of the figure is far more rare than 
the cloth version. With prices of the 
loose figure topping $250, it’s no won- 
der that fakes of it are so abundant. 
Custom vinyl capes have found their 
way into the collectors’ market, but it 
doesn’t take long for one person’s cus- 
tom piece to turn into another’s legiti- 
mate variation. Many times, as a 
piece changes hands, the background 
story changes, as well, and soon the 
very same item takes on a completely 
new identity. 

Currently, the red- 
caped (RC) Bib Fortuna 
may surpass the VC Jawa 
in number of fakes in exis- 
tence. Why that has be- 
come such a sought-after 
item is difficult to under- 
stand. A prototype red- 
caped version of Bib Fortu- 
na appeared on the 77-back 
Return of the Jedi action fig- 
ure cards, and for years 
some collectors had incor- 
rectly believed that that 
version reached the pro- 
duction stages in this form. 
Dyed fakes pop up in print- 
ed media and on the Inter- 
net almost on a monthly basis, and 
there seems to be no end in sight. 
The fact that it’s not even a varia- 
tion, but a prototype used for packag- 
ing photography, worsens the matter. 
So few real examples exist that they 
can almost be counted on a single 
hand, yet the amount showing up for 
sale makes them look like they were 
widely available to the public. In 
fact, at least one dealer had been 
selling these known fakes in Toy Shop 
for years. The actual prototypes that 
have surfaced came from sources 
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Fake red caped (robed) Вір Fortuna. 


within Kenner, and those samples are 
almost never carded, unlike many of 
the fakes. 

Less popular, but nearly as easy 
to make, is the white-caped (WC) 
version of Bib Fortuna. That was re- 
ally a preliminary prototype, and 
only a few real ones have surfaced, 
despite the growing number showing 
up on the collectors’ market. The RC 
and WC Bib Fortunas have turned up 
loose, as well as in Kenner baggies. 
Because baggies are commonly 
swapped from figure to figure nowa- 
days, the mystique of owning any 
“original” bagged figure is now lost. 

Dying capes makes constructing 
a black-caped (BC) Squid Head (AKA 
Quarren) pretty simple. As with the 
RC Bib Fortuna, this was a packaging 
prototype shown on 77-back Jedi 
cards and wasn’t available to the 
public. Because the belt on the BC 
Squid Head prototype was gold in- 
stead of silver, it’s pretty easy to spot 
a painted fake. Most of the figures 
that have turned up were carded, 
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making it hard to verify the belt. 
Carded fake RC Bib Fortunas were 
similarly created, but because they 
were often made by cutting a slot un- 
der the bubble for figure removal, 
they can be spotted by a trained eye. 
Probably the longest-running 
“unobtainable” piece on the market 
is the Boba Fett with rocket-firing 
mechanism. Contrary to popular 
myth, that figure was never available 
to the public. Its inclusion in price 
guides led people to believe they 
could actually find them, and that’s 
when the fakes came out of the 
woodwork. Luckily, the figure takes 
so much work to create that discrep- 
ancies between it and a molded origi- 


nal are usually obvious. 


Speaking of molded differences 
brings us to the ever-popular double- 
telescoping (DT) figures. The original 
version of the Luke Skywalker action 
figure was first available with a 
lightsaber whose thin, inner portion 


would “telescope” from the 
larger, outer portion. Pro- 
duction costs were too high, 
and the DT saber was al- 
tered to its one-piece form. 
Legitimate versions of DT 
Darth Vader and Ben Keno- 
bi exist in extremely limited 
numbers, giving the con 
men ample opportunity to 
copy the existing Luke 
lightsaber. Because those 
fake DT sabers have to be 
molded or machined, they 
are pretty tough to spot un- 
less one has experience 
looking at originals. The 
sheer number of those fig- 
ures available on the mar- 
ket should raise warning 
flags to collectors, who 
should realize that few orig- 
inals are known to exist. 


With the exception of the Jawa, 
most of the fakes center around 
figures that were rarely available in 
production and only encountered as 
prototypes. It is unknown how many 
of the double-telescoping Darth and 


Hail to the real chiefs! Darth Vader, Ben Kenobi and Luke Skywalker 
Kenner figures with their authentic double-telescoping lightsabers. 


Left: A real rocket-firing Boba Fett. Right: The regular mass-released version. 


Ben figures were produced, but their 
existing numbers suggest that if they 
were available to the public, they 
were only out for an extremely limited 
time in very small quantities. Most 
collectors usually can link the figures 


back to some kind of facto- 
ry source, not a retail out- 
let, which brings us to one 
of the most over-used sales 
pitches in the book: “former 
Kenner employee.” It seems 
that any seller nowadays 
will quickly follow up a 
product push with, “It came 
from a former Kenner em- 
ployee,” which is somehow 
supposed to erase all doubt 
in the buyer’s mind. With- 
out proof of that, it really 
means nothing, because any 
prototype would have had . 
to come from some Kenner 
employee at one time or an~“ 
other. The proof is being 
able to trace the piece to a 
particular person and veri- 
fying its identity. That 
might consist of a phone 
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locumented call to the 
“former employee,” a business card or 
е Kenner letterhead produced by 
+ (һе employee. Basically, look for any- 
thing more than a verbal promise. Be- 
cause of the relative difficulty in doing 
'ackground search on such a piece, 
ectors often accept this explana- 
n at face value, thus paving the 
for trouble. 
. The best way to protect oneself 
inst buying a fake is to simply ask 
low collectors for their help. Inter- 
net Newsgroups and collector Web 
sites offer both content and contacts 
one ап turn to in times of question. 
Many collectors contribute regularly 
t. to magazines (such as STAR Wars 
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M a and have | proven 
to gs an invaluable resource. If they 
can’t answer a question, they are 
likely to know an expert who can. 
Most of the prominent people in col- 
lecting are more than willing to help 
others out with honest and straight- 
forward answers. Networking and 
phone calls should be a common part 
of everyone’s approach to the hobby, 
because seeking advice from fellow 
collectors can only enhance one’s 
experience. 

If you are unsure the item of your 
desire is legit, get the dealer or col- 
lector’s contact information, and get 
back to him or her after checking the 
facts. Chances are that if you act fast 


“enough, he will still have the piece 


tomorrow, and you'll have peace of 
mind that you did your homework. 
Another option is to ask the seller for 
a guarantee in writing that if the item 
is determined to be a fake or if you | 
are unsatisfied, he will give you your 
money back. A seller who offers that 
option is usually more reliable and | 
trustworthy. Act quickly, then go | 
home and do your homework. And 
remember that if a piece sounds too 
good to be true, it probably is. Ф 


Chris Georgoulias is a freelance writer 
who admits he probably spends way too 
much of his free time on the Internet 
with this whole STAR WARS thing. 
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b POSTER PRETENDERS 


TONS AREN'T THE ONLY STAR WARS COLLECTIBLES TO 
bef fraudulently copied. Posters also are often bootlegged 
and sold to unsuspecting collectors as originals. Unfortu- 
nately, many of the original Srar Wars Style A, Style В Ad- 
vance, Style C, Revenge of the Jedi Advance and the 1985 


^ Triple Bill one-sheets being 
sold today are counterfeit 
` (see the article оп collect- 
ing STAR Wars movie 
posters in Issue #4). 

There are several things 
you can do to protect your- 
self from falling victim to a 
bootleg poster scam. First 
and foremost, educate your- 
self on which styles are 
most commonly bootlegged 
and what to look for to iden- 
tify a poster as a fake. 

Some posters have tell- 
tale signs that easily give 
them away, such as a hair- 
line in the artwork (see pho- 
to) or a missing graphic, like 
the “GUA” union logo in the 
Style B Advance (see photo). 
m Others are more difficult to 
Ns identify. Knowing someone 

А who has an original that you 
> can compare your prized pa- 
pyrus possession to can help 
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determine if yours is authentic. But there’s а 
problem there, too, because more than one print- 
ing was done of most styles, and unless you have 
wem from the same printing, there may be 
t differences, even between two originals. 
“One of the best ways to distinguish a real 
poster from a fake is to measure it. All of the 
one-sheets printed up to, but not including, 
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ones for the Sran Wars Trilogy Special Edition should! e 
27” x 41”, give or take a fraction of an inch. The Special 
Edition posters and the new Episode | posters measure 
27” x 40”. Many bootlegs and fraudulent reprints of the 
pre-Special Edition one-sheets are 27” x 40” or smaller. Al- 


ways check for sharp colors and overall clarity in the 


Close up on a pem hairline in the printing of a 
poster fake. 
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If this GUA logo is missing on 
your Style B Advance, the 
poster is counterfeit. 


printing. Closely examine the fine print; it should be crisp - 
and clear. Blurry print is a sure sign of a fake. 

Whether you buy privately or from a dealer, make 
sure you can return the poster if you are unsatisfied, for 
any reason. If you buy from dealers, ask questions. Are 
they aware of the many fakes on the market of the 
poster you're interested in buying? Do they appear com- 


fortable in believing their stock is au- 
thentic? Be careful of ironclad guar- 
antees that a poster is an original. 
I've heard stories about posters com- 
ing “directly from theaters, so they | 
have to be originals,” when they 
were in fact bootlegs. Remember the 
old saying that if a deal sounds too 
good to be true, it probably i is. 
Nowhere is that more 
the collecting hobby. 
Finally, if you've do! 
to determine whether a poster is an 
original or not, and you are still 
sure, seek out an expert fc 
don’t know anyone who ( 
“authenticate” a poster, but тапу, · 
myself included, will offer advice and 
ап opinion free of charge. 
Armed with your D 
and the advice of fellow collectors, 
there's no reason you can't delve into 
the world of poster collecting with rea- 
sonable certainty that you are getting 
what you pay for. —By Chris Gove’ 
(e-mail: moveposter@aol.com) 


LONG GONE ARE THE DAYS OF RUBBER BANDS AND 
shoe boxes under the bed. Today, high-tech solutions and 
space-age materials, coupled with a new awareness of what 
the elements can do, have led to great advances in trading 
card preservation. As with anything that becomes too com- 
plex, though, it is all too easy to get lost in the myriad of 
choices. Learning the basic fundamentals of caring for your 
card collection is as important as deciding what to collect. 

Whether you choose to keep your collection on display 
or forever packed away from prying eyes, you will want to 
use quality materials and proper methods to help it stand the 
test of time and ensure enjoyment for years to come. 

When it comes to storage and preservation, І recom- 
mend Ultra*Pro Platinum supplies (manufac- 
tured by Rembrandt). Ultra*Pro E 
offers a wide variety of products to 
meet virtually every collecting need, 
and they are available at hobby 
stores everywhere. To locate a store 
near you, call 1-888-266-4226. 

Whatever you use, make sure 
that your storage products do not 
contain any PVC plastics. In general, 
storage products made from PVC 
material are not archival, meaning 
that the plastic will decompose faster 
over time, thereby potentially causing 
damage to your cards. It is also im- 
portant that the products fit your 
cards properly. While that might 
sound obvious, some off-brand prod- 
ucts are too small for cards and cause bending or other 
damage upon insertion. 

Hard plastic boxes are best for storing large quantities 
of cards. The common white cardboard boxes are good for 
single cards, but are not intended for long term storage and 
will not protect your cards from damage by the elements. 
Never try to over pack a small case—such as putting 140 
cards into a case designed for 100—or under pack a large 
one—putting 72 cards into a case designed for 250 cards. 
Select the plastic case that is closest to, but slightly larger 
than the size of your card stack. 

Remember, just because a set contains 100 cards, it 
might not fit into a plastic card box designed to hold 100 
standard-format cards. Often times, publishers will use 
heavy card stock, which looks great, but can easily double 
the thickness of a set of cards. 

PAGES, SLEEVES AND BINDERS, OH MY! 

If you choose to put your cards into pages and binders, 
the same rules of preservation should apply. If cards are tra- 
ditional size, select nine-pocket pages. For Widevision-style 
cards, opt for six-pocket pages. It is important to only put 
one card in a pocket, not only to allow the back to be 
viewed, but also to ensure that cards are not damaged in 
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the sleeve. Likewise, if cards are UV coated, then more than 
one card per pocket may cause them to stick together. 

Selecting a good binder is also important. For best re- 
sults, I recommend "D" ring binders. While they generally 
are more expensive, the flat edge allows more pages to be 
inserted and stacked flat, instead of around the typical ring 
of a binder, which can cause creasing. There are numerous 
binders available, many which can hold several sets. 

Companies such as Topps offer binders manufactured 
specifically for select sets, including STAR Wars Galaxy 
(pictured below) and STAR Wars Finest, among others. They 
usually feature Star Wars artwork that relates to the set it- 
self or to the packaging. While those may cost more than 

5 your average binder ($15-$20), they 
usually come with a unique en- 
hanced card exclusive to the binder 
and look great with the set. 

CHASE CARDS 

Chase cards are a special con- 
sideration. Typically they are the 
most expensive pieces of your col- 
lection, and as such require extra 

care. Here are two different sugges- 
tions for dealing with those cards: 
For collectors who keep chase 
cards in binders with their regular 
sets, I recommend using a soft 
sleeve on each card before putting 
them into the pocket pages; that 
A adds another layer of protection. 
The second option is to store your chase cards 
separately. What I do is put each individual card into an 
soft sleeve and then into a hard plastic top loader, storing 
them in a white cardboard box. That serves two purposes: 
maintaining their condition, and easy viewing (to check for 
doubles, etc.), without having to mess with heavy binders 
or multiple card boxes. 
STORAGE 

As with any valuable item, where you store it is as im- 
portant as how you store it. If you are storing your cards in 
plastic boxes, you will want to carefully pack them in an out- 
er carton and store them in a cool, dry place, away from di- 
rect sunlight, such as a closet shelf, where they will maintain 
a constant temperature. 

For those who put cards into binders, it is best to store 
the binders in a vertical position—never horizontal—be- 
cause you want to allow pages to remain loose instead of 
being crushed by the added weight of stacking them. 

Whatever you decide, remember that the small effort, 
and expense, you put into protecting your card sets now will 
pay dividends for many years to come. —By David Pipgras 


Next issue: grading, value and how to interpret price guides. 


Special thanks to Cathy Kendrick for her assistance. 
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From ornaments to toys, George Lucas: 
"flying hamburger“ is one ofthe most 
imitated icons from the trilogy 

BY GUS LOPEZ 


No vehicle is more m 
story, events and adventures of the first 


E 
STAR Wars trilogy than the Millennium. 


can Graffiti that made it ILO 
follow-up moyie; Jer. N 
formerly owned by Lando) Calrissiama: 
with fuzzy dice above the dashboard, 
customized space-faring vessel is boasted 
as being “the fastest ship in the galaxy” 
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Кеппег 5 vintage Millennium Falcon playset opens in the back to give access 
to the starship's hidden chambers and “holographic” chess set. 


action figure collecting. Many fans don’t 
know; that: Kenner designers diligently re- 
searched size and scale for the new line of 
toys and determined that the stature of 
their STAR Wars action figures would have 
to average around 3 3/4" tall among other 
things, to fit inside a reasonably priced 
Millennium Falcon vehicle, giving the vehi- 
cle a role in setting the standard for action 
figures over the following few decades. 
With the Power of the Force Series 2 
line in 1995, Kenner re-issued the vintage 
Millennium Falcon toy with a spiffier paint 
job and electronic sounds and lights, but 
with less internal parts and pieces. Inter- 
estingly enough, the new POTF2 Chewie 
and Han figures are so buff that they don't 
fit into the old Falcon as snugly as they 
used to in the '70s—the price of the fit- 
ness revolution of the '90s, I suppose. 
Kenner also made Millennium Falcon 
toys for its other STAR Wars lines. The 
die-cast Millennium Falcon with swivel 
guns and movable landing gear was a 
high-quality metal incarnation of the ves- 
sel that was almost as popular as the ac- 
tion figure vehicle. The less-common 
Micro Collection Millennium Falcon from 
the early 1980s, almost an exact scaled- 
down version of the action figure edition, 
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was also made of plastic. Sized to house 
the small, metal Micro Collection figures; 
it remains one of the most difficult to 
find and highly sought-after Millennium 
Falcon toys ever produced. Only limited: 
quantities of the mini Falcon were avail- 
able in stores, and it is by far the rarest 
item in the entire STAR Wars Micro Col- 
lection line. 

Of course, Millennium Falcon col- 
lectibles extend far beyond toys. Various 
food premiums and products featured the 
vehicle. Perhaps the most striking is the 
colorful Millennium Falcon mobile offered 
in boxes of Lucky Charms and Trix cere- 
als in 1979. This cardboard premium 
folded out into a lightweight replica of 
the vehicle, and could be hung from a 
string and glided across the room. The 
Falcon mobile is supposedly pictured on 
20-oz. boxes of Lucky Charms and Trix 
containing the premium, although that is 
unconfirmed (the other three vehicles in 
the series appear on other size boxes of 
those cereals). 

The Empire Strikes Back Super Scene 
Collection booklet offered by Burger King 
in 1980 prominently features the Falcon, 
as do the Pizza Hut pizza boxes from the 
1997 Special Edition promotion. Pizza Hut 


gave away posters of the cast during that 
promotion, though none features the 
Falcon, while Taco Bell's Special Edition 
promotion included a gyroscopic Millenni- 
um Falcon toy inside kids: meals. Ву yank- 
ing a rip cord, the gyroscope caused the 
Falcon to spin over smooth surfaces; At 
the same time, Pizza Huts in Canada of 
fered a Millennium Falcon asteroid field 
game with kids’ meals. That game provid- 
ed hours of fun as опе navigated an aster- 
oid field at the turn of the crank, challeng- 
ing even the most daring space pilots. 

MPC and Ertl have issued several 
Millennium Falcon models over the years, 
including one with lights, one without 
lights and one with a cut-away interior. 
The Falcon model kits are among the 
best designed and proportioned STAR 
Wars collectibles, in terms of accuracy 
and scale. Indeed, carefully painted mod- 
els look remarkably similar to actual pro- 
duction models used in special effects 
shots created for the films by Industrial 
Light & Magic. 

The Millennium Falcon is so central to 
the Sran Wars universe that Kenner fea- 
tured it among the 62 coins in its 1985 
Power of the Force coin set. In fact, that 
coin is among the rarest in the series, be- 


Micro Collection version, key 
‘chain from Tiger Electronics, 
Taco Bell's premium, Remco's 


Steel Tec kit and Hope 
Industries" watch case. 


cause it was only available through a lim- 
ited mail-in offer. The front of the coin 
pictures a perfect sculpt of the top view of 
the vehicle; the back reads, “Нап Solo's 
famous space vehicle used by the Rebel 
heroes in their attacks on the Empire." Or 
at least that's what the relatively more 
common version of the coin reads. A 
slightly more difficult-to-find version 
reads, "Bold and valiant Rebel who per- 
formed outstanding heroic deeds in the 
battle to overcome the Empire,” The very 
limited line of Bend Ems' coins also fea- 
tured a Millennium Falcon piece with a 
sculpt almost identical to the Kenner coin. 
The Falcon's shape is constantly uti- 
lized in clever ways as a collectible. Fan- 
tasma issued a Millennium Falcon STAR 
Wars watch that pops open to reveal the 
time. The vehicle's shape perfectly serves 
as the face of the watch dial. Another 
novel design is the recent Galoob Micro 
Machines Millennium Falcon playset. That 
huge vehicle opens up to reveal a large 
Rebel Base scenario, complete with Micro 
Machines ships and characters. Foreign 
versions of the playset feature electronic 
sounds not included in the U.S. edition. 
The Millennium Falcon is represented 
throughout Galoob's STAR Wars toy lines, 


as a Micro Machine, an Action Fleet vehi- 
cle and an X-Ray Fleet ship. It was even 
available in special packaging as a sur- 
prise giveaway to STAR Wars Fan Club 
members from Galoob in 1995. The 4” 
wide box contained a Micro Machines 
Millennium Falcon and а tiny 1^ tall Han 
Solo figure that was practically bigger 
than the ship; In addition, a limited num- 
ber of Micro Machines three packs con- 
taining the Falcon were given away a 
week after the opening day of the STAR 
Wars Trilogy Special Edition. 

Interior and exterior shots of the 
Falcon, taken from film stills, are com- 
monly found on various puzzles issued by 
Kenner. For example, the ship is boldly 
featured on the Return of the Jedi Special 
Edition puzzle. But, by far, the coolest Fal- 
con puzzle of them all is the recently re- 
leased, gigantic Milton Bradley “Puzz 
3D." Be aware, however, that this three- 
dimensional puzzle takes hours to con- 
struct, because so many of the pieces look 
identical. The finished product is a stun- 
ning model of Han Solo's familiar ham- 
burger-shaped ship. 

The supreme Millennium Falcon col- 
lectible is, without a doubt, the massive 
in-store display produced by Hasbro for 


Toys ‘R' Us outlets in 1997. These repli- 
cas are enormous, and look to be in scale 
with the 12” line of figures! Each one 
comes with an engraved, numbered 
plaque, and each Toys ‘R’ Us location re- 
ceived only one Falcon to hang in its ac- 
tion figure aisle. The toy appears to bea 
pantographed version of the action figure 
vehicle (with the pantograph machine 
scaled up to generate the larger size). 
After a year on display, Toys ‘R’ Us decid- 
ed to give away 500 of the toys in a na- 
tionwide charity raffle. Participants paid. 
one dollar per raffle ticket at their local 
store, or they could send away for one for 
free by mail. The winners received their 
prizes in a freight package that was wider 
than some automobiles. Of all the STAR 
WARS icons designed, the Millennium 
Falcon stands tall above the rest —the 
bold representative of an entire toy line, 
as those proud few collectors who have 
this symbol spanning across their living 
room will attest. 

While the imposing visage of Lord 
Darth Vader looms over the world at large 
as a symbol of evil, conversely the Millen- 
nium Falcon is a symbol of hope, freedom 
and adventure around the globe, for STAR 
Wars fans and collectors alike. Q9 
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Expanding its never-ending variety of quality classic collectibles, Applause 


gears up for STAR Wars: Episode | 


T’S ONLY A MATTER OF WEEKS BEFORE 
old STAR Wars aficionados find their flame 
rekindled, and a new generation of Jedi wan- 
na-bes is born. Yes, STAR Wars: Episode I The 
Phantom Menace has yet to light up movie 
screens around the world, but already the ap- 
plause is thunderous. Or maybe that distant 
thunder is just the sound of frenzied labor 
coming from a California-based company 
called Applause, where artists and craftsmen 
are hard at work producing a tantalizing array 
of Episode I-related goods which will have 
fans rushing straight from the theaters to the 
gift stores where they will be sold. Having al- 
ready established itself as a premier source of 
collectibles since its classic Star Wars items 
first hit gift stores in September, 1995, Applause is now 
geared toward catching the wave of excitement that 
The Phantom Menace will very soon unleash. 

"You're blessed in life when you're working on 
something you really love,” says Chris Woodward, 
brand manager of STAR Wars products at Applause. He 
has been with the company since 1994, and previously 
worked with other science fiction properties, such as 
Lost in Space and Star Trek. But for Woodward, the op- 
portunity to work with the greatest of all sci-fi universes 
is a dream come true. Guiding the Applause line has 
turned him from a STAR Wars fan into a STAR Wars fanat- 
ic. He affectionately defines the difference: “A fan has 
watched the movies several times, but a fanatic will lay 
down his cold, hard cash to complete his collection. It’s 
not enough to own the movie trilogy; he also has to get 
the Special Edition videos, because he can’t do without 
those extra scenes.” Sound like anyone you know? 

Certainly, many STAR WARS GALAXY COLLECTOR 
readers are already familiar with Applause's previous 
STAR Wars products. They include the company's 
mainstay, their 10^-tall vinyl figural dolls, now known 
as Character Collectibles. Each doll features two points 
of articulation, plus a special feature—like a glow-in- 
the-dark sword or removable helmet—that varies from 
figure to figure. Lucasfilm's exacting standards demand 
that each doll is “character-correct,” faithfully repro- 
ducing the features of the characters (and the actors 
who portray them) as they appear in the films. Finally, 
these dolls often echo a scene from the movies, such as 
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BY TONY BEDARD 


the Chewbacca doll carrying a dismantled C-3PO on 
his back (from The Empire Strikes Back) or the Luke Sky- 
walker figure hefting Yoda around in a backpack 
(again, from Empire). “Originally, we came out with 
four figural dolls,” Woodward explains, “but we soon 
expanded to 21 different characters.” 

In addition to the larger dolls, Applause offers 3"- 
tall figurines (each standing on its own base), as well as 
a line of ceramic figural mugs. Applause has also en- 
joyed great success with its STAR Wars “danglers,” fea- 
turing a small vehicle dangling from a wire armature 
which is anchored to a suction cup. Those ubiquitous 
little gems can be found jutting out from computer 
screens, windows and rear-view mirrors from coast to 
coast. Still, it is the Character Collectibles that are 
Applause’s bread and butter. 

Of course, producing STAR Wars collectibles is a 
team effort, and Woodward heaps praise on Applause's 
creative design manager, Joe Allard, with whom he en- 
joys a complementary business relationship. "He 
comes at it from the creative aspect, and my direct su- 
pervisor, Chaz Fitzhugh, and I come from the business 
aspect," Woodward says. Like many in the company, 
they enjoy sharing their love of the classic trilogy and 
anticipation of Episode I. "We like to bounce trivia 
questions off each other," he laughs, admitting that the 
line between work and play blurs on a job like this. 

Being а STAR Wars licensee can be a mixed bless- 
ing. Early on, Woodward had the bittersweet experi- 
ence of reading the script for Episode I. So, for him, 
many of the film's most enjoyable moments won't 
come as such a surprise, though he does say he finds it 
amazing how the prequel story subtly alters or adds to 
the meaning of certain events in the trilogy. But, de- 
spite what he already knows about the new STAR Wars 
release, Woodward confesses that he, as do many fans, 
paid to get into a screening of a recent movie just to 
watch the Episode I teaser trailer on the big screen. "I 
got a chill and a tear in my eye,” he says, “and once the 
preview was over, I was outta there! 

"Lucasfilm is doing a great job of maintaining the 
integrity of the story before it's actually released on the 
movie screen," Woodward adds. As of January, Ap- 
plause's sales force had been visiting retailers who will 
carry their Episode I products. Each sales representa- 
tive carries a catalog with a security code that corre- 


sponds to its bearer. The reps are legally bound to ensure that the 
catalog remains with them at all times. “It [the catalog] is basically 
chained to their wrists—no leave-behinds allowed,” says Wood- 
ward. The catalog gives retailers a taste of the story (without giv- 
ing away too much) and character descriptions (who’s a hero, 
who’s a villain, etc.), as well as projections on which characters 
appeal to which age groups. 

In keeping with the secrecy surrounding the upcoming STAR 
Wans release, Woodward is reluctant to give much detail on 
which characters are represented in Applause's new products, 
though it is safe to say that Yoda and R2-D2 are included. The 
new line will, of course, feature their mainstay 10" Character Col- 
lectible dolls. As with the originals, the Episode I dolls will reflect 
specific scenes from the film and come with attractive packaging. 
Woodward points out that their action poses, combined with rip- 
ples in the clothing, give the dolls an adult appeal. "This is some- 
thing you can put on your desk, 
and it won't just look like a 
toy," Woodward says. 

The Episode I line will also 
introduce a new, larger col- 
lectible doll, called Mega Col- 
lectibles, 14” in height, with 
actual lighted lightsabers. A line 
of smaller dolls (7" tall) called 
Kids’ Collectibles will also debut 
with The Phantom Menace. They 
will focus on characters which 
have the most kid appeal. Once 
again, 3” figurines and ceramic 
mugs will be offered, as will 
children’s cups and commuter 
cups. There are also Episode I 
sippers, as well as kids’ coin 
purses, which Applause is call- 
ing Treasure Keepers. 

The popular line of dan- 
glers will include new plush fea- 
tures. Only time will tell (be- 
cause Woodward sure won't) 
which new vehicles will be dan- 
gling this time around, though 
one hopes that the sleek Naboo 
fighter and battle droid with 
STAP will be among them. Also 
new in the Episode I collection 
will be a line of latex puppets. 
"They're going to be a lot of 
fun,” Woodward predicts. “One will be Yoda, which is perfect, be- 
cause he is a puppet. Then there’s another character whose face 
lends itself to strange, stretchy contortions.” Presumably, that is 
the comical alien Jar Jar Binks, glimpsed accompanying Qui-Gon 
Jinn (Liam Neeson) in the trailer's Tatooine scenes. 

Twelve-inch tall Character Containers (one is shaped like R2- 
D2) will also be available. They can be used to store the various 3” 
figurines. There will also be metal cloisonné pins and cloisonné 
key chains. In all, Applause is targeting four different demographic 
groups: children ages 3-7; pre-teens 8-12; teens; and adult males 
18 and over. Whatever the size or item, Applause plans to provide 
something for the full range of consumers, from die-hard, money- 
spending fanatics to young kids who just want a Phantom Menace 
play-toy. 

Down the road, September 1999 will bring resin diorama 
sculptures. Those high-end collectibles, some which will include 


A sneak peek at Applause's 
Naboo fighter magnet 


ze 


“You know what's really 
exciting? lts that | get all 
Of this stuff for myself” 


— Chris Woodward 


lighted features, will sell for around $70. They will be much like the 
dioramas Applause already offers; one features Luke fighting Darth 
Vader in front of Emperor Palpatine in Return of the Jedi, another 
recreates sandtroopers with dewbacks in A New Hope. 

“You know what's really exciting? It's that I get all of this stuff 
for myself!" laughs Woodward. He reveals that Applause began 
preparing all its new products in April 1998. The process began 
with brainstorming meetings, in which the Applause production 
team proposed which pieces they'd like to do. They came up with 
design illustrations, and the results were presented to Lucasfilm, 
along with Woodward's business and marketing strategy. "Usually, 
Lucasfilm says yes to 80% of our ideas,” he says. "They're always 
challenging us to be innovative, which is fine with us." Once ideas 
were approved, they went to sculpt. Once the sculpts were ap- 
proved, a pre-production sample was made. Lucasfilm's exacting 
standards were crucial at each step, because with STAR Wars col- 
lectibles, the consumer knows 
every little detail, and will ulti- 
mately be the toughest critic. 
Also, challenges arise, because 
the exact colors of certain items 
aren't finalized until late in the 
post-production process. Often, 
a still picture from the set 
doesn't faithfully reproduce the 
colors and hues as they will ap- 
pear on the movie screen. It's 
Lucasfilm's eye for detail that 
fine-tunes the products, so they 
best match what moviegoers 
will see in the theaters. As 
Woodward says, "It's not just 
what comes from the photo, but 
what comes from the actual 
movie screen." 

The most important pieces 
in the Applause line required 
one sculptor to sculpt them all. 
For example, the same artist 
who sculpted Applause's origi- 
nal 21 figural dolls was Lucas- 
film's pick to craft the new 
Episode I line. Even though re- 
lying on one sculptor slowed 
down the manufacturing 
process at first, it made all the 
difference in the finished pieces. 

“I think we've done a great 
job of capturing the excitement of the new movie, so that if you're a 
little kid now, or were a kid back in 1977 when the original movie 
came out, there's nothing in this line that you're gonna say, 'Oh, I 
don't need that," says Woodward. As for Applause being a part of 
perpetuating the STAR Wars phenomenon, he keeps it all in perspec- 
tive. "The wave is the actual movie, and we're just riding on that 
wave." But what a great ride it is, especially if you're already a 
hard-core STAR Wars fanatic. “As with everyone else at Applause, I 
helped create these products as a fan, ultimately based on what we, 
as fans, think is gonna be cool.” Woodward sums it up: “I won't let 
my fellow Star Wars fans down." W 


Tony Bedard claims to be a poor writer /editor in America’s crumbling 
comic book industry. He might be a rich engineer right now, he adds, if 
STAR Wars hadn't warped his 10-year-old mind back іп '77, making 
him a dreamer for life. 
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ESTES IS FAMOUS FOR ITS | 
model rockets, as well as balsa 
glider kits and control-line, 
gas-powered products (under 
the Cox banner). To coin a 
phrase from a competing sci-fi 
property, Estes is about to | 
“boldly go where по опе has | 
gone before.” 

A licensee since the origi- 
nal STAR Wars trilogy, Estes 
produced several kits sold in 
bags. The three initial kits, | 
largely made of balsa wood, | 
were R2-D2, a TIE fighter and 
an X-wing fighter. The line 
achieved stellar sales, which paved the 
way for a license renewal in 1995 in antici- 
pation of the Special Edition releases. 

According to company president 
Barry Tunick, by 1995, Estes' business had 
vastly changed. "Our account base had 
changed from primarily hobby shops to 
primarily mass merchants," he explains. 
"Our packaging had changed from primar- 
ily bags to primarily boxes, many of which 
were open. Our newer products also had a 
higher plastic content, and more were not 


OKAY, THIS IS IT—YOUR FIRST 
and last chance for an advance glimpse at 
Hasbro's SrAR Wars: Episode I The Phan- 
tom Menace line. The Naboo fighter is a 
key vehicle in the new movie, but you'll 
just have to wait until May to see exactly 
how key. The vehicle boasts tremendous 
speed and maneuverability to aid a heroic 
band of adventurers in their fight against 
evil forces (how's that for being vague?). 

"We work very closely with the 
movie reference material provided by Lu- 
casfilm to achieve as much authenticity as 
possible," says Hasbro's Star Wars 
spokesperson. “We want to deliver incred- 
ible toys, so kids of all ages can recreate 
the movie in fun, fantasy play.” 

Kenner's Electronic Naboo fighter toy 
incorporates a host of cool play features. 
The cockpit opens to hold a single figure. 


BY MARC PATTEN 


Estes’ control-line, gas-powered 


Naboo fighter plane 


only ready-built, but were ready-decorat- 
ed.” An X-wing mini rocket was the first of 
the revitalized line. 

This May, the new line based on 
Episode I will arrive, and the sleek, new 
Naboo fighter figures prominently into it. 
“Being in the business of flying vehicles, 
you have to have a Naboo fighter, and we 
have it in several versions,” says Tunick. 
“We have the fighter in a regular-size 
rocket. It comes already painted, decorat- 
ed and pre-built. The rocket itself is 14” 


Buttons for “fly-by” and laser-firing 
sounds are perched across the top, right 
next to the permanently mounted R2 
astromech droid that swivels in place. 
Rounding out the tech-effects of the toy 
are light-up twin laser cannons and a pro- 
ton torpedo launcher that fires a spring- 
launched projectile and uses real sounds. 
“Hasbro has always had a strong 
working relationship with Lucasfilm,” the 
spokesperson explains. “We both have the 
desire to deliver great toys that have au- 
thentic movie detail, sure to thrill all the 
fans. Like all Star WARS toys, it is really 
exciting bringing the movie to life. With 
Episode I, we continue to be in awe of the 
creativity coming out of Lucasfilm's group 
of talented designers. We are thrilled to be 
a part of this history-making movie event. 
We can't wait until May to see the film." 


long and has a wing span of about the 
same. It can be launched with a B ora C 
rocket engine.” That version will be sold 
two different ways, first as a starter set 
(retailing for approximately $34.95), 
which comes with a launch pad and an 
electron beam that ignites the rocket 
engine, packaged in an open box mea- 
suring about 16" x 16" x 5". That same 
version of the Naboo fighter rocket will 
also be sold separately for $19.95. 

^We also have a Naboo fighter sold 
both as a starter set and separately in 
what we call a mini size," Tunick contin- 
ues. "It's roughly about half the size of 


Estes' pre-assembled Naboo fighter rocket 


the regular—about seven inches long." 
The mini rocket alone will retail for 
$11.95, while the starter set—completely 
pre-built, decorated and decaled—will 
sell for $24.95. The starter set contains 
its own custom launch pad and electron 
beam igniter shaped like the famous 
droid R2-D2. Both versions will come in 
"clam-shell" packaging. 

A Naboo fighter glider ($5.95) is also 
in the works. Made of thick paper and 
pre-decorated, the glider will need to be 
cut by hand out of a template. In less than 
10 minutes, a kid will be able to assemble 
his own hand-thrown Naboo fighter that 


is a whopping 12" x 8" in 
size, and is much more 
durable than balsa wood, 
according to Tunick. 

The final and coolest 
of Estes' Naboo fighter 
products are two powered 
vehicles. The first is a con- 
trol-line, gas-powered 
plane arriving in May 
($60) with which the flyer 
can perform dips, loops 
and even get into air wars 
with a bit of proficiency. 
“It’s a basic entry-level fly- 
ing plane,” says Tunick. 
“It’s something you’d start 
a 10-year-old with. The 
second plane will be a lot smaller—half 
that size—and electric. We don’t have an 
exact price on it yet, but we expect it to 
be around $20 retail.” 

"We've been working with Lucas- 
film for a fairly long time, and they now 
understand our aerodynamic, safety and 
consistency considerations? while we un- 
derstand their needs for authenticity and 
beauty of what is shown in the movies. 
We've learned so much over the years 
that these Naboo fighter products are 
considerably better than even our Spe- 
cial Edition releases. I think fans are 
going to be very excited." 


Kenner's Naboo fighter vehicle for the 
new 3 3/4" action figure line. 


GALOOB IS KNOWN FOR GETTING 
big fun out of small toys, and the dy- 
namic Micro Machines, Action Fleet 
vehicles and Micro playsets based on 
the sleek Naboo fighter are about to 
change the way kids play with SrAR 
Wars. By the time Episode I arrives 
on screens in May, toy fanatics will 
be able to get their hands on two dif- 
ferent Naboo fighter products. 

The first is a Micro Machines 


Galoob's Action Fleet version 
of the Naboo fighter 


Galoob's Micro Machines Naboo fighter 


transforming head playset, which 
showcases a battle droid as the head 
and opens to reveal a Naboo fighter 
vehicle in 3” scale. The toys should 
retail for about $15.99, according to 
Jessica Dunne, Galoob’s vice presi- 
dent of marketing for Star Wars 
products. Dunne adds that there also 
will be an Action Fleet scale vehicle 
for the Naboo fighter, including a 
small Anakin Skywalker figure with it. 
“ІРІ have a cockpit that slides back 
so you can put Anakin inside, and the 
landing gear is retractable,” she adds. 

“In the fall, Galoob is going to be 
doing Micro Machines collections, 
and the configurations of those will 
be different from past ones,” Dunne 
continues. “Each collection will come 
with two vehicles and two figures.” 
All that she could reveal for now is 
that one of the collections will feature 
the Naboo fighter. The collections 
should retail for about $6.99 each. 

A Micro Machines platform play- 
set similar to those Galoob has pro- 
duced in the past, called Starfighter 
Dogfight, will also be available for 
around $9.99. “In that playset we 
have a space battle [play scene], 
which will include a Naboo fighter 
you can put on a flying stick to battle 
the enemy fighters,” says Dunne. 
Galoob is now a division of Hasbro, 
but continues to develop its own STAR 
Wars line. 

"The last place the Naboo 
fighter appears is in a higher-priced 
Action Fleet playset," Dunne reveals. 
"The theme of the playset is the 
Naboo hangar." However, Dunne 
adds, a complete Action Fleet vehicle 
of the Naboo fighter is not included. 
“We took just the top portion of the 
vehicle, where you can get in and 
change the engine and replace an 
R2 unit." 

The Naboo hangar itself is large 
enough to fit up to four full-size Ac- 
tion Fleet Naboo fighters inside, 
which should increase the realism for 
kids to play on a grander scale. The 
playset comes with three figures, in- 
cluding Darth Maul, Obi-Wan Kenobi 
and Qui-Gon Jinn. 


BY DAVID PIPGRAS 


A LONG TIME AGO, IN A GALAXY FAR, FAR AWAY... 
Well, actually, about 22 years ago in New York, Topps pro- 
duced a series of trading card sets for STAR Wars and hoth its 
sequels, The Empire Strikes Back and Return of the Jedi. A 
total of 10 different and unique sets were produced, which 
was unprecedented, because most prior sci-fi films were nei- 
ther very popular nor commercially successful. More than 
two decades later, those sets are still among some of the 
most sought-after trading cards in the non-sport market, with 
prices reaching hundreds of dollars for complete mint-condi- 
tion specimens. Not bad for some- 

thing predicted by many to fail. 5 

Topps is revisiting those hal- 
cyon days with a new blast-from- 
the-past card series scheduled to 
be released in late February/early 
March. Entitled Star Wars Chrome 
Archives, the new set utilizes mod- 
ern Chromium® technology to 
recreate the coveted cards from 
long ago. 

Similar to the Topps STAR 
Wars Finest cards, this set consists 
of a total of 90 cards, with 30 dif- 
ferent cards selected from each 
film—which translates to 30 from 
the five different A New Hope sets, 
30 from the three different Empire 
sets and 30 from the two sets 
based on Return of the Jedi. Each 
display box will contain 36 five- 
card packs, each with a suggested 
retail of $2.99. 

Two different levels of chase 
cards are included, the first being a nine-card, 
double-sided Chromium insert set, reproducing 
stickers from the different series on the front, and 
puzzle pieces of the original Star Wars theatrical 
poster painting on the back. The ratio of those are 
1:12 packs, or three per display box. The second 
level will include four “Clear Chrome” insert cards 
featuring main characters (Luke, Han, Vader and 
Leia) from the movies, and will be packed at a ratio 
of 1:18 packs. 

The set will be previewed with two unique promo cards: 
P2 - Yoda from Empire, found only in the Deluxe Edition of 
STAR Wars GaLaxy Соцестов; and P1 - Darth Vader from Jedi, 
distributed to various magazines, including Diamond's Pre- 
views and Tuff Stuff's Collect. 

We recently had the opportunity to speak with two of 
the folks behind this new and unique set at Topps—series 
editor John Williams and production director Jerry McCar- 
rick—about what makes Chrome Archives a really different 
set and a true collector's item. 


"When the original sets were produced, we didn't have 
all of the computer technology that we do today, so much of 
the layout of the cards was actually done by hand," Williams 
notes. "We have taken the original sources for the cards 
from the Lucasfilm Archives, many which were not even cat- 
alogued yet, and scanned and cleaned them up using digital 
technology. The images on the new cards are at least 10 
times clearer than the originals—you have to see them to 
really get the full impact." 

While the set tries to be as faithful to the originals as 
possible, some changes had to be 
made. For example, each of the 30 
cards drawn from the five A Mew 
Hope series will have their original 
border color (blue, red, yellow, 
green or orange), but the number 
on each card won't be the same as 
the original. Likewise, while the 
fronts will look the same, some mi- 
nor changes were made, such as 
using computer technology to make 
sure the star burst and frame are 
uniform. In addition, Topps’ design- 
ers worked hard to recreate the 
same type faces that were used on 
the original cards. 

Most of the major changes 
appear on the backs of the cards. 
As you may remember, 
the original series had a 
variety of styles, rang- 
ing from movie facts 

and puzzle pieces to 
trivia questions and 
character biogra- 
phies. In order to 
make the set more 
complete, the card 
backs for Chrome 
Archives were 
shifted around a bit, allowing 
the new set to include all of the movie facts 
and story summary cards, instead of random puzzle pieces. 
Answers to trivia questions and previews of other cards to 
watch for also were deleted. 

“Think of these cards as an appealing appetizer for the 
main course coming this May,” adds McCarrick—the main 
course being Topps’ first card set based on Episode І. "This 
is the first time that these classic cards will be reproduced 
using the Chromium technology, and those of us who 
thrilled to viewing and collecting the 1977-1983 sets, when 
we were in grade school, high school and college, can now 
share our passion for collecting with our own sons and 
daughters.” 


ІШІ- So you're sifting through the "S" bin 
at your local comic shop, and you reach 
the STAR Wars section. The bin is stuffed, 
but you just don’t know where to start. 
For the die-hard collector, no STAR Wars 
comics collection is complete until it con- 
tains every issue ever published. Howev- 
er, with more than 400 STAR Wars comics 
available, it can be quite a challenge to 
choose what to buy. Now, I’m the type of 
collector who gets excited by an Apple 
Jacks box with a Droids strip on the back, 
and who buys children’s toys for the mini- 
comics packaged within. So for me, there’s 
no such thing as a bad STAR Wars comic. 
Russ Manning strips? Bring 'em on! STAR 
Wans 3-D? Gotta have it! Ewoks comics? 
Um, ОК, so even J make exceptions. 

The above, while gold for numerous 
collectors, are not for everyone. So what's 
a casual fan to do? With so many to pick 
from, which comics should be considered 
"required reading?" Answering that ques- 
tion may seem presumptuous, for fan 
tastes are as varied as the denizens of 
Mos Eisley. With that in mind, SWGC 
asked me to "suggest" recommendations 
for the top 20 STAR WARS comics stories of 
all time. I’ve chosen the most widely 
loved tales of the Force—first from both 
Marvel, then from Dark Horse—to satisfy 
even the biggest critics. Here goes.... 


MARVELOUS BEGINNINGS... 


“The Hunter," Srar Wars #16, 27, 29 
A great example of Marvel’s best is Archie 
Goodwin’s Valance trilogy. Injured as a 
stormtrooper in a Rebel attack and disgust- 
ed at the cyborg implants that saved his 
life, Captain Valance spends his continuing 
existence killing droids and anyone who 
shows them kindness. Learning of Luke’s 
friendship with R2-D2 and C-3PO, he tries 
to kill them all, but an unexpected en- 
counter with Darth Vader changes his out- 
look on himself and the universe forever. 


“The Empire Strikes,” STAR Wars 
#18-23 Goodwin continues his mastery 
of STAR Wars epics in his Wheel saga. 
While using the Force, Luke is critically 
injured when his mind accidentally touch- 
es Darth Vader’s. Unprepared for the 


power of Vader's mind, Luke's mind shuts 


down. Unsure of what to do, Han and 


Leia bring Luke to the Wheel, a space sta- 


tion of questionable repute, boasting one 
of the most elaborate gambling dens in 
the galaxy. Fast pacing... deft dialogue... 
tight plotting... it's all in there, making 
this six-parter a must-read for STAR Wars 
comics fans. 


“To Take the Tarkin,” STAR Wars 
#51-52 Fans of Kevin J. Anderson's 
Darksaber novel will find this two-parter 
by David Michelinie surprisingly familiar, 
even though the comics story was written 
more than 10 years prior. As in the novel, 
a new super-weapon is created based on 
the prime weapon core of the Death Star. 
Many have complained about the glut of 
Death Stars in the non-filmed STAR Wars 
universe, but the Tarkin was the first. 


“Shira’s Story," Sran Wars #56-57, 
60-63, 88, 95-97, 107 One of Marvel's 
most popular storylines is Michelinie and 
Jo Duffy's saga of Shira Brie, the first of 
Luke Skywalker's ill-fated lovers. Intro- 
duced in issue #56, Shira is a spy sent by 
the Empire to destroy Luke. Her death 
hits him hard, but her return in #88 as the 
cyborg Dark Lady of the Sith, Lumiya, hits 
harder. Lumiya has since become one of 
the most beloved villains in STAR Wars 
comics history, haunting Luke through the 
series’ finale in issue #107. 


“The Search,” STAR Wars #68-77, 79-80 
Set in the same era as Shadows of the Em- 
pire, the story further bridges the gap be- 
tween The Empire Strikes Back and Return 
of the Jedi. The Alliance sends Luke and 


company to find Boba Fett and 
Han Solo, as well as Rebel 
agents Tay Vanis and Yom 
Argo, who helped the Bothans 
procure tapes of the Endor 
Death Star. Michelinie and 
Duffy’s top-notch writing is z 
perfectly augmented by the artwork of 
Ron Frenz and Tom Palmer. 


“The Alderaan Factor,” STAR Wars #86 
Two of Marvel’s greatest tales involve Leia 
befriending enemy soldiers, both which un- 
wittingly ends in catastrophe. One is 
Randy Stradley’s account of an Alderaan- 
ian stormtrooper torn between loyalties to 
the Empire he obeys and the Princess he 
once served. This wonderfully tragic story 
is made more poignant by the fact that the 
soldier's name is never revealed, even as 
he gives his life to save hers. 
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BY RICH HANDLEY 


“Tai,” Star Wars #103 Duffy tells a 
second sorrowful tale in which Leia nurs- 
es a Nagai soldier, Tai, back to health. 
Reminiscent of the film Enemy Mine, Leia 
and Tai must rely on each other to return 
to their respective worlds, despite a total 
language barrier. A good dose of humor is 
thrown in, making the shocking ending all 
the more more tragic and unexpected. 


“The Apprentice,” Star Wars #92 and 
Annual #3 Luke’s success rate as a Jedi 
Y iN teacher is hardly flawless, as his failures 
n with Brakkis (Young Jedi Knights books), 
Kyp Durron and Gantoris (Jedi Academy 
| novels) show. In this two-part tale by Jo 
— Duffy, Luke’s refusal to train a Belderone 
| youth named Flint provides another ex- 

| ample of his failure. Darth Vader is all too 
willing to provide training in Luke’s ab- 
sence, and thus is born Vader’s successor 
in the ways of the dark side, Lord Flint. 


_ “Weapons Master,” STAR Wars U.K. 
#104-106 Outside of Marvel’s U.S. line, 
14 additional tales ran in Britain, with two 
more in Marvel’s Pizzazz magazine. 

_ Among the highlights is a tale by Archie 
Goodwin reprinted in the U.S. illustrated 
paperback STAR Wars: Four New Adven- 
tures in Full Color. The story introduces 

— Gile Durane, a mercenary originally hired 
by Bail Organa to teach Leia to fight, then 
hired by the Assassins' Guild to assassi- 
nate her! Ann Crispin references these 
events in her novel Rebel Dawn, so trivia- 
minded fans will especially enjoy this 
woeful twist of a tale. 


“Dark Lord's Conscience,” STAR Wars 
U.K. #155, My all-time favorite STAR 
Wars comic is this dismal Alan Moore tale 
of Darth Vader matching wits with an 
alien ruler in a lethal game of Firepath, 
while an empathic assassin tries to make 
him pay for all the crimes he has commit- 
ted. Vader's ironic dialogue in the final 
panel justifies the cover price alone. Luck- 
ily for U.S. fans, this and six other U.K. 
tales have been reprinted by Dark Horse 
as Classic Star Wars: Devilworlds. 


ra g VARS: DARH DEVELOPMENTS... 
МЕЗ BACK, а 
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Each of the following Dark Horse stories 
was originally produced as stand-alone 
mini-series, many of which are available 
now as trade paperback compilations. 


STAR Wars: Dark Empire #1-6 

The Emperor is alive and has brought 
Luke over to the dark side. Will Luke es- 
cape? Does he want to? Plus, a glimpse at 
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Han’s past and the return of Boba Fett! 

at more could fans ask for in this story 
that takes place 10 years after Timothy 
Zahn's Heir to the Empire trilogy. Some 
‘consider it the epitome of comicdom, oth- 
ers deem it blasphemy. One thing’s for 
sure: Rarely has a Svar Wars tale created 
as much controversy as Tom Veitch and 
Cam Kennedy’s epic series, and with so 
many novels acknowledging these events, 
it’s arguably the most vital Dark Horse 
tale to track down. 


STAR Wars: Tales of the Jedi—Knights 
of the Old Republic #1-6 In a long line 
of mini series set millennia before the 
films, Tom Veitch expands upon events 
referenced in his Dark Empire story. A 
powerful Jedi student, Ulic Qel-Droma, 
and Jedi Knights Nomi Sunrider and Tott 
Doneeta battle against a band of evil dark 
siders on Onderon in the first of these an- 
cient tales of yore. The series and its nu- 
merous sequels swept readers into the 
STAR Wars middle ages, where Jedi, Man- 
dalorians and Sith clashed on a galactic 
scale. In later series, Kevin J. Anderson 
pulls in Exar Kun, a character from his 
Jedi Academy novels, but the original is 
still the best. 


STAR Wars: Tales of the Jedi—Redemp- | 


tion #1-5 The seventh and final Tales of 
the Jedi series (so far) is amazingly power- 
ful, and easily Anderson’s best work on 
STAR Wars. Chris Gossett, the original 
TOTJ artist, illustrates Ulic's final tale uti- 
lizing a style remi- 
niscent of Frank 
Miller and Klaus 
Janson's The Dark 
Knight Returns. Sad 
and ironic is Ulic's 
fate, and not since 
the original have 
Nomi and Vima 
been such vibrant 
characters. Kudos 
to Anderson for 
adding much-needed depth to 
Sylvar. 


Classic STAR Wars: Escape to 
Hoth Choosing one Classic 
STAR Wans volume to read is 
like choosing one STAR Wars 
film to watch. The truth is, all 
of Archie Goodwin and Al 
Williamson’s newspaper strip 
reprints should be read, for no 
other writer or artist has so 
consistently captured the fla- 
vor, the look, the excitement 
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and the humor of the films. It’s the Rebels 
versus the Empire at their finest. This may 
be the best of the three volumes, but be 
sure to read the other two, as well. 


STAR Wars: Splinter of the Mind's Eye 
#1-4 Based on Alan Dean Foster's sequel 
novel to A New Hope, Splinter of the Mind's 
Eye has sparked as much controversy as 
Dark Empire. Luke and Leia face Darth 
Vader alone on the planet Mimban, but is 
it really Vader or a ruse? Fans have long 
debated its merits, particularly the pre- 
ESB meeting of Luke and Vader. Terry 
Austin's comic adaptation is more than 
faithful to the novel. With appearances by 
Piett and the Executor, this is the only 
adaptation to actually improve on the 
original source material. 


“The Phantom Affair," STAR Wars: 
X-Wing Rogue Squadron #5-8 

Darko Macan’s first foray into the STAR 
Wars comics universe showcases a tale 
of Wedge Antilles’ past, as the Rogue 
Squadron leader finds himself face-to-face 


with the man who killed his parents. Fea- 
turing some of the most breathtaking art- 
work ever to grace the pages of a STAR 
Wars comic (courtesy of Edvin Biukovic), 
"Phantom Affair" is among the series’ 
most popular story arcs. 


“The Making of Baron Fel," STAR 
Wars: X-Wing Rogue Squadron #25 
Rarely does a character as potent as 
Marvel’s Shira Brie ignite such passion 
among fans. For Dark Horse, that distinc- 
tion belongs to Baron Soontir Fel, a TIE 
fighter pilot and Academy instructor who 
defects to the Rebellion to save his wife, 
Wedge's sister. Fel is an honorable man, 
rare among Imperials of his era, and this 
tale delving into his past is Michael A. 
Stackpole's crowning achievement of the 
entire series. 


STAR Wars: Boba Fett—Twin Engines 
of Destruction Voted by the fan commu- 
nity as the best STAR Wars one-shot so 
far, “Twin Engines of Destruction” is this 
author's favorite Boba Fett storyline to 
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date. With help from Dengar, Fett must 
bring down rival bounty hunter Jodo 
Kast, whose mimicry of Fett’s look and 
name have begun to damage his own 
reputation. Whereas Fett has sometimes 
been mishandled by authors, in Andy 
Mangels’ deft hands he is perfectly in 
character. 


Star Wars: Mara Jade—By the Emper- 
or’s Hand #1-6 When best-selling STAR 
Wars novelists Zahn and Stackpole work 
3 together on a single comic book project, 
W ( х expect great things. Since her debut іп 
aiid) Zahn’s Heir to the Empire novel, Mara Jade 
(ROGUE SQUADRON { has become a household пате with STAR 
THE MAKING OF BARUNTEL Wars fans. Here, she is given a chance to 
27” : shine on her own, outside the shadows of 
the film characters, and the results are 
HI m= nothing short of 
V brilliant. “By the 
Emperor’s Hand” 
just might be Dark 
Horse's finest work 
of 1998. 


\ ) STAR Wars: Vad- 
ad : er’s Quest #1-4 
= ds. This latest offering 

from Dark Horse 


Ji с will undoubtedly 
VARS... go down as a clas- 


sic. Older fans may 
ING » be wary of the se- 
Ж = } ries if they grew up 
Wow reading the Marvel 
UND EROS à А des and news- 
————— 7 ка н j paper strips. How- 
M RFFRIR / -- “ ever, Darko Macan 
has taken Marvel’s 
| account of Vader's 
ay hm quest for Luke 
i рд Skywalker follow- 
ing the events of 
A New Hope and 
brilliantly built 
upon it in this tale 
of political intrigue 
on the planet 
Jazbina. Caught up 
in a local fight between Empire and Re- 
bellion, Luke must fight his way to safety 
while evading Vader's looming grasp. 
The artwork by Dave Gibbons isn’t too 
shabby either 
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Rich Handley is а freelance writer and editor 
who regularly contributes to SWGC. He 
thanks the authors quoted in the accompany- 
ing sidebar for their comments, as well as Joe 
Bongiorno and Brendon Wahlberg for editor- 
ial assistance. By the way, Rich finally admits 
that it was he who shot first in the cantina. 


DON'T TAKE MY 
WORD FOR IT... 


HERE'S WHAT Comics 
AUTHORS RECOMMEND 


“Of all the STAR Wars comics I've done and read, 
my favorites have been the Tales of the Jedi series. 
It's a ‘medieval’ touch on the universe, and it offered 
us a great deal of freedom and imagination. That's 
where we created the slick double lightsaber, very 
similar to what we see in the Episode | trailer. Of all 
the TOTJ stories though, my personal favorite is 'Re- 
demption.’ The other ones have epic scope and gigan- 
tic galactic conflicts... but ‘Redemption’ has a deeper 
and more powerful emotional resonance. | don't know 
if сап ever top it." —KEVIN J. ANDERSON 


“Undoubtedly, my favorite Star Wars comics 
were the Archie Goodwin/Al Williamson newspaper 
strips. In both drama and visuals, you don't get much 
better than that. I've read very few of the other comic 
books, but from those | have read, I'd have to recom- 
mend Jim Woodring's take on Jabba the Hutt as great 
fun." —DARKO МАСАМ 


“When | was in my early teens and thrilled to 
have any new STAR Wars material, | was unaware the 
first new storyline [Marvel #7-10] was an homage to 
another film, The Magnificent Seven. | thought the 
giant green rabbit, Jaxxon, was goofy but fun. Jar Jar 
Binks from the prequel instantly reminded me of him. | 
liked the annuals quite a bit, especially ‘The Appren- 
tice’ [Annual #3]. My favorite Marvel comics and 
newspaper strips, though, were those featuring Boba 
Fett and/or Fenn Shysa [Marvel #68-69 & 81 and ‘The 
Frozen World of Ota’ newspaper strip]. Dark Horse's 
revival of STAR Wars has also had some gems, the 
original Dark Empire, ‘The Phantom Affair’ and ‘The 
Making of Baron Fel’ among them.” —ANDY MANGELS 


“Favorites for me all come out of the X-Wing: 
Rogue Squadron run, primarily because I've not read 
that many of the others, for lack of time. Top of the 
list of things I've not written is ‘The Phantom Affair.’ 
Darko wrote a wonderful story, and showed me the 
kind of depth and thought that can go into a cohesive 
story arc. He made much more out of the simple plot I 
handed him than | could have expected, and it is no 
surprise to me that it is so well-loved. Of my own 
work, | have two sets of favorites: X-Wing issues 
#21-25, which includes ‘The Making of Baron Fel." 
Those were the first scripts | ever did, and | was very 
happy with the way Fel came together and readers 
responded to the growing complexity of the story 
that introduced him. The last story arc, ‘Mandatory 
Retirement,’ also holds a special place in my heart.” 
--МіІснані A. STACKPOLE 
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HOT COMMODITIES 


Great photographs of 57яя Wars toys and some surprises make them 


both cool and collectible 


TOYS AND GAMES 
AVAILABLE ALE 1977. 


ІШ- In the last issue, I mused about the 
Kenner and Hasbro STAR Wars mini toy 
catalogs (actually, it’s the catalogs that are 
mini, not the toys) that came packed with 
many of the vehicles and other Kenner 
products starting in 1977. 
Those are known in the toy 
business as cross-sell or pro- 
motional catalogs, and millions 
of kids used them to find out 
what toys were coming out in 
the near future (and to bug 
their folks about which toys 

to buy). 

Another category of cata- 
logs that were produced, but 
never intended to be seen by 
consumers, were the fairly 
thick, oversized booklets that 
all toy companies used to pre- 
pare for retail buyers. They 
were mainly used at the mid- 
winter Toy Fair International 
in New York City, where a 
major part of the year’s busi- 
ness used to be written. The 
toy business has changed radi- 
cally in the last several 
decades, as just a handful of 
national chains began to ac- 
count for increasing percent- 


se 


ages of total sales, 
making expensive, 
giant color catalogs 
no longer a necessi- 
ty. Advancing tech- 
nology has changed 
the nature of retail- 
er catalogs, too. 
Hasbro’s most re- 
cent pre-Toy Fair 
catalog was on CD- 
ROM, accompa- 
nied by a thin cata- 
log that was sort of 
a proof sheet of the 
digital images. 
What does all this have to do with 
collecting? Well, collectors being ornery 
sorts highly value those things that are in 
limited supply, especially the things that 
they aren’t supposed to have, like authen- 
tic props, cast and crew apparel, point of 
sale displays and retailer catalogs. Besides 
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h PRODUCTS FOR DELIVERY 
BEGINNING JANUARY AND FEBRUARY, 1978 


CERTIFICATE PACKAGE 


AUTHENTIC ACTION FIGURES 
MAILED DIRECT TO THE CONSUMER 
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becoming collectibles in their 
own right, Kenner Toy Fair 
and other retailer catalogs help 
collector/historians figure out 
what came out when and what 
was almost released. Plus, they 
have cool photographs to boot. 
(See STAR Wars GALAXY COL- 
LECTOR #1 for a fascinating pro- 
file of Kim Simmons, the man 
who has photographed STAR 
Wars toys for Kenner, for every- 
thing from product packaging to 
catalogs, since 1981.) 

Because STAR Wars was 
almost an afterthought (see STAR WARS: 
From Concept to Screen to Collectible by 
what's-his-name), the very first Kenner STAR 
Wars catalog came out after the 1977 Toy 
Fair. It was only an 8-page affair, but what 
a blissful 8 pages they were. The front 
cover reprints one of my favorite pieces of 
SrAR Wars art—the not-often-seen Tom 
Jung piece used for the first half-sheet (a 
horizontal poster that's half the size of the 
traditional one-sheet poster). Pages two 
and three are a promotion for Kenner's fa- 
mous "empty box," the Early Bird Certifi- 
cate Package that 
contained a 
postage-paid order 
card that would 
bring the first four 
action figures direct 
to a child's home, 
unfortunately, a 
couple of month 
after Christmas. 
Page two also has а 
photo of the rare shelf display for the Early 
Bird kit, another reason why collectors 
prize the catalogs. Many of them show the 
point-of-sale displays and other signage 
that have become prized collectibles 
themselves. The treasure on page three is 
a photo of the original Luke action figure 
with the now-extremely valuable and 
hard-to-find double-telescoping 
lightsaber—but in his left hand! 


Pages four and five tout the first 
board game, Escape from Death Star, and 
showcase six action photos from the film 
while promising, “Major Network and 
Local TV!” The rest of the catalog is de- 
voted to puzzles and paintings and poster 
sets. In excellent 
shape, I’ve seen 
this catalog com- 
mand anywhere 
from $50-$100 or 
more. 

While many 
collectors are famil- 
iar with that partic- 
ular Holy Grail, 
they aren’t as 
knowledgeable 
about the two that 
followed, one using 
the Hildebrandt 
brothers’ iconic Luke and Leia art for 
“Products for Delivery Beginning January 
and February, 1978” and a similar catalog 
a year later that used a composited battle 
scene in front of the Death Star. 

The first of those catalogs, presum- 
ably from the late summer or early fall of 
1977, puts the tiny action-figure lightsaber 
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correctly in Luke’s right hand and turns it 
into the single-telescoping variety that 
Obi-Wan Kenobi and Darth Vader also 
have. The final Leia sculpt also has her 
legs a little farther apart. Only nine of the 
first 12 figures are shown. However, the 
catalog shows the mail-in Collector's 
Stand offer and the shelf box, the peg rack 
and the free-standing spinner displays for 
the action figures that would drive the en- 
tire Kenner line. 
Also included are double-page 
spreads featuring the first vehicles, Luke’s 
X-wing fighter, his landspeeder and an Im- 
perial TIE fighter. There’s also a page for 


one of the goofiest early toys, 
the inflatable, battery-operated 
lightsaber. “Practice with a Re- 
mote T ball (You can use a bal- 
loon. Not included),” the cata- 
log helpfully notes. 

Just one year 
later, the STAR 
Wars-only catalog 
had grown to 16 
pages and 
crammed in so 
many toys, it need- 
ed an index on the 
back cover. The 
index also showed 
retailers when Ken- 
ner would be run- 
ning television 
commercials for 
each part of the 
line. Of special note, the photo- 
graph of the small Jawa action 
figure on page three clearly 
shows the alien in his tacky 
vinyl cape, which it calls “molded.” The 
catalog also features various rarely seen 
displays, including one header card with 


play card with photos of Luke Skywalker 
and Han Solo for the laser rifle and laser 
pistol toys. 
But a collec- 
tor’s eye would 
clearly be drawn to 
the same page 
three to learn all 
about the Boba Fett 
promotion, a boun- 
ty hunter action fig- 
ure with an “exclu- 
sive feature,” a 
rocket-firing backpack “with two spring- 
launched rockets.” (As you all know, safe- 
ty concerns allowed none of the missile- 
firing Fetts to be released to the public at 
large.) The heavily airbrushed photos 
show an early prototype of the “new STAR 
Wars character featured in fall STAR Wars 
CBS Special," the awful 1978 Holiday 
Special. Besides Fett, the cata- 
log features 20 other action 
figures and seven large-size 
action figures. There are new 
weapons, the first of the die- 
cast vehicle line and a radio- 
controlled R2-D2. All the kids 
in the photos have shaggy, 
late-70s haircuts, and in the 
one full-length shot, bell-bot- 
tom pants. Ah, nostalgia! 

The first regular-line cata- 
log to feature STAR Wars was 
Kenner's Spring ’78 or pre-Toy 


two crossed lightsabers, and a second dis- 
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Fair offering, which pictures a young girl 
sprawled on the grass closely examining 
the petals of a pink flower. The first two 
inside pages feature two new STAR Wars 
items, the Artoo-Detoo and Darth Vader 
inflatable, bounce-back, vinyl bop bags 
and a STAR Wars clear plastic, electric 
toothbrush. “And this FORCE helps pro- 
tect teeth, because it cleans up and down 
automatically the way dentists recom- 
mend,” the catalog chirps. That's it for 
STAR Wars, but the back cover features the 
ever-popular Fembot, “female robot ad- 
versary of the Bionic Woman for thrilling 
action and fashion play!” 

The regular Toy Fair catalog, Kenner 
"78, has a cover promise of “A Galaxy of 
Stars!" and includes a vignette of C-3PO 
and R2-D2. SrAn Wars again leads the 
way, and some 32 pages of the 114-page 
catalog had galactic items. This is the first 
catalog to picture the first 12 action fig- 
ures (the Jawa wears a vinyl cape), as well 
as the four original large-size action fig- 
ures. A close look at the small photo of the 
Chewbacca figure 
shows that its 
mocked-up, brown- 
painted head bears 
a remarkable re- 
semblance to the 
15" "Bionic Bigfoot, 
the Sasquatch 
Beast" just 12 
pages later in the 
Six Million Dollar 
Man line. 

One of the 
truly fun things 
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about going through the early catalogs is 
to spot items that had to be photographed 
before the final toy was completed, or in 
some cases, even started. One such in- 
stance appears in a French catalog for 
Meccano, a Kenner affiliate, where the 
mocked-up and never-produced original- 
line 12” Lando Calrissian figure is a paint- 
ed-over Parker Stevenson doll from the 
Hardy Boys TV series (or could that have 
been the equally fair-skinned and blonder 
Shaun Cassidy?). 

Among the catalog rarities are full 
pages for the Luke Skywalker AM Headset 
Radio, the easy-to-break, impossible to re- 
pair X-wing Aces Target Game and possi- 
bly the most ridiculous STAR Wars toys 
ever, the SSP (Super Sonic Power) Vans 
with “vantastic graphics” of either Darth 
Vader on a black van or the heroes on a 
white one. How subtle—especially with 
their “blazin’ sparks and sonic sound"— 
and how weird! 

Occasionally 
there were individ- 
ual catalog sheets, 
usually printed on 
just one side, that 
were late items, 
and were meant to 
be slipped inside 
the large catalogs. 
Those sheets some- 
times picture toys 
which changed rad- 
ically by the time 
they shipped and 
sometimes never 
shipped at all. A good example of each 
scenario are the pages for the Artoo- 
Detoo AM Radio and the See-Threepio 
Walkie Talkies. The final look of the radio 
is far different from the prototype pho- 
tographed (along with a couple of three 
year olds disco dancing). The Threepio 
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Walkie Talkies, which look very cool, if a 
bit strange in their window box, never 
made it out the door at all. 

Ву 1979, two years after STAR Wars 
had been released, the STAR Wars catalog 
pages grew to 49 out of 140, and the fa- 
miliar logo got just as much prominence 
on the catalog cover as the much-vaunted 
and long-remembered “Darci Cover Girl.” 
Who? Again leading the lineup, Star Wars 
figures graced pages two and three. The 
Jawa had his lovely cloth cape by this 
time, and nine new figures were pictured, 
including the non-rocket-firing Mr. Fett. 

The 1979 catalog is filled with excit- 
ing new toys, including the Patrol Dew- 
back, which had more action (“Moving his 
tail left and right makes his head turn side 
to side!”) than George Lucas could get out 
of his full-sized ones until the release of 
STAR WARS Special Edition. Of course, this 
toy had its own kind of Kenner Kreativity: 
The only way to get a stormtrooper to ride 
the beast was to insert the action figure 
through the saddle and into the - 
top of the toy lizard's back. 

Lots of playsets made 
their debut in the '79 catalog. 
The Creature Cantina encour- 
aged kids to "recreate exciting 
action in the weird Mos Eisley 
Cantina!" A photograph shows 
the Han Solo action figure off- 
ing Greedo in a gunfight, al- 
though it's not clear who shot 
first. However, in those anti- 
violence times, the catalog text 
simply states, “with action 
lever Solo knocks him over in 
mock battle." Sure. And Jabba 
the Hutt was just testing out 
Oola's athletic 
prowess and her 
ability to jump high. 

The Land of 
the Jawas Adven- 
ture Set came with 
a neat, heavy card- 
board backdrop 
which formed a Jawa sand- 
crawler with a lever to capture 
R2-D2. The lever could also be 
used to "knock over other STAR 
Wars action figures in mock 
battles." A manual elevator lift- 
ed other captured droids into 
the sandcrawler's belly, and 
there was even a plastic escape pod which 
could hold our two droid heroes. The 
Droid Factory, with 33 interchangeable 
parts, let kids build five different robots at 
atime. The base was later reused for 
Sears exclusive toys. 

New vehicles also filled the pages. 


There were now seven die-cast metal vehi- 
cles. A Darth Vader model TIE fighter was 
introduced, with its sinister slanted wing 
tips. The strange Imperial Troop Trans- 
porter, described as a "hovercraft" vehicle, 
could hold 11 action figures and had six 
special electronic sounds, including 
stormtrooper and 
C-3PO voices and 
R2-D2 beeps. The 
wondrous and now 
pricey radio-con- 
trolled Jawa sand- 
crawler also made 
its debut. 

Finally, every- 
one’s favorite star- 
ship, the Millennium Falcon was shown. 
Or, as the box photo indicates, the Milleni- 
um Falcon. By the time the toy was re- 
leased, the missing “n” was added back to 
Millennium, and the Lucasfilm text-check- 
ers were happy. There was another error 
in the catalog itself, and someone had the 


[ STAR WARS: MILLENNIUM FALCON; SPACESHIP 
AUTHENTIC, DETAILED REPLICA OF THE SPEEDY SPACE VEHICLE 
PILOTED BY HAN SOLO% WITH HIS CO-PILOT, CHEWBACCA«. 


incredibly tiresome task of hand-pasting 
one line of 8-point type at the end of the 
description. It seems that the printed cat- 
alog said the Millennium Falcon could run 
on two AA batteries, when in fact two C 
batteries were needed. Salesmen some- 
times also tear out pages of catalogs or 
scrawl a heavy X over items that won't 
be available. 

Here we are at the end of the col- 
umn, and I'm just starting to hit my 
stride. So the saga of Kenner catalogs, 
including specialty, department store and 
foreign ones, will be continued in a future 
article. Q 


Kenner Vehicles P 


BY JOSH LING 


Mini Rigs, bottom row, left to right: AST-5; ISP-6; Endor Forest Ranger; Droids ATL Interceptor; 
Droids Side Gunner. Top row, left to right: Desert Sail Skiff; INT-4; CAP-2; PDT-8; MTV-7; MLC-3. 


ACTION FIGURE- 

SIZED VEHICLES 

SW, ESB, ROTJ 
(1978-1984) 


AT-AT 
ESB box 230-255 
ESB box w/ special action 
figure accessories 
included 230-255 
ROT box 175-195 
loose 100-115 
B-wing fighter 
ВОТ box 70-85 
loose 35-45 
Darth Vader TIE fighter 
SW box 110-125 


SW box w/ “Special Offer” 


Battle scene setting 

SW Collector Series box 
loose 

Ewok combat glider 
ROTJ box 
loose 

Imperial cruiser 
(Sears exclusive) 
ESB box 
loose 

Imperial shuttle 
ROTJ box 
loose 

Imperial TIE fighter 
SW box 


SW box w/ “Special Offer” 


150+ 
65-80 
50-65 


15-20 

5-10 
80-95 
25-35 


325-350 
150-175 


125-140 


Darth Vader and 

Stormtrooper figures 150+ 
ESB box 180-200 
loose 35-45 

"Battle-damaged" Imperial 

TIE fighter 
ESB box 150-175 
ROTI box 110-125 
loose 35-45 


Imperial troop transporter 


SW box 90-95 
ESB box 275-300 
loose 35-45 
Landspeeder 
SW box 60-75 
SW box w/ “Special Offer” 
Luke Skywalker and C-3P0 
figures 200+ 
SW Collector Series box 40-50 
loose 20-25 
Millennium Falcon 
SW box 280-320 
SW box w/ “Special Offer” 
Han Solo and Chewbacca 
figures 900+ 
ESB box 200-225 
ROTJ box 150-175 
loose 80-95 
Radio-controlled Jawa 
sandcrawler 
SW box 600-650 
loose 250-270 


Rebel armored snowspeeder 
ESB blue box 80-95 
ESB pink box 80-95 
ESB box w/ “Special Offer” 

Rebel soldier action figure 350+ 


loose 
Rebel transport 
ESB box 
ESB box w/ special action 
figure accessories 
included 


loose 
Scout walker 
SB box 

OTJ box 

loose 

Slave I 

ESB box 


Battle scene setting 
nose 

Speeder bike 

07 box 

loose 


SB box w/ "Special Offer” 


30-45 


95-100 


95-100 


30-45 


75-85 
55-65 
20-25 


80-95 


600+ 
35-45 


25-30 
10-15 


rice Guide 


Sonic-controlled landspeeder 
(J.C. Penney exclusive) 


SW box 550-600 

loose 200-220 
TIE interceptor 

ROTI box 95-85 


loose 45-55 
Twin-pod cloud car 
ESB box 80-95 
ESB box w/ “Special Offer” 
Bespin security guard 
(white) action figure 325+ 
loose 35-45 
X-wing fighter 
SW box 115-130 
SW box w/ “Special Offer” 
Luke Skywalker and Han 
Solo figures 850+ 
ESB box 180-200 
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loose 35-45 
“Battle-damaged” X-wing 

fighter 

ESB box 

ROTJ box 

loose 
Y-wing fighter 

ВОТ box 

loose 

MINI RIGS 

AST-5 (Mini Rig) 

ROTJ box 20-25 

loose 5-10 
CAP-2 (Mini Rig) 

ESB box 

ESB box w/ “Special Offer” 


135-150 
80-95 
25-35 


110-120 
45-55 


25-30 


Landspeeder 


Bossk action figure 150+ 

ROTJ box 15-20 

loose 5-10 
Desert sail skiff (Mini Rig) 

ROTJ box 20-25 

loose 5-10 
Endor forest ranger 

(Mini Rig) 

ROTJ box 20-25 

loose 5-10 
INT-4 (Mini Rig) 

ESB box 25-30 

ESB box w/ "Special Offer” AT-AT 


Commander action figure 150+ 
ROTJ box 15-20 
loose 

ISP-6 (Mini Rig) 
ROTI box 


30-35 

ESB box w/ “Special Offer” Rebel 
commander action figure 150+ 
ROTJ box 20-25 
loose 5-10 

MTV-7 (Mini Rig) 

ESB box 

ESB box w/ “Special Offer” 
AT-AT driver action figure 150+ 


30-35 


ROTJ box 20-25 
loose 540 
PDT-8 (Mini Rig) 
ESB box 
ESB box w/ “Special Offer” 
2-1B action figure 150+ 
ROT box 15-20 
loose 5-10 
POTF-1 (1985) 
Ewok battle wagon 
РОТЕ hox 
loose 
Imperial sniper 


25-30 


100-125 
30-45 


POTF card 
loose 
One-man sand skimmer 
РОТЕ card 
loose 
Security scout 
POTF card 
loose 
Tatooine skiff 
РОТЕ box 625-650 
loose 310-330 
DROIDS (1985) 
A-wing fighter 
Droids box 
loose 
ATL interceptor 
Droids box 
loose 
Side gunner 
Droids box 40-50 
loose 10-15 
CURRENT, POTF-2 
(1995-present) 
A-wing fighter w/ pilot 
boxed 
loose 
Cruise missile trooper 
00 boxed 12-15 
201 boxed 12-15 
loose 1 
Darth Vader's TIE fighter 
boxed 20-25 
loose 8-12 
Dash Rendar's Outrider 
SOTE (purple) box (chrome 
highlights on box photo) 
SOTE (purple) box (no chrome 
on box photo) 
SOTE (purple box) w/ special 
Topps card 
green box 
green box w/ special 
Topps card 


70-80 
30-35 


70-80 
30-35 


70-80 
30-35 


600-625 
250-275 


30-35 
10-15 


25-30 
10-15 


35-40 


35-40 


40-45 
15-18 


18-22 


Imperial shuttle 


loose 
Electronic Imperial AT-AT 
walker w/ AT-AT driver 
and AT-AT commander 
00 boxed 80-100 
01 boxed 70-80 
loose 30-40 
Imperial AT-ST 
boxed 30-35 
loose 540 
Imperial speeder bike with 
biker scout 
boxed 15-18 
boxed w/ special Topps card 18-20 
loose - 
Landspeeder 
boxed 
loose 
Luke's T-16 skyhopper 
boxed 


loose 

Electronic Millennium 
Falcon 
boxed 
loose 

Millennium Falcon carry 
case w/ Wedge Antilles 
boxed (w/ incorrect Luke 

helmet) 
boxed (w/ correct Wedge 
helmet) 

loose 

Millennium Falcon carry 
case w/ Imperial 
scanning crew trooper 
boxed 20-25 
loose 10-15 

Electronic Rebel 
snowspeeder 
boxed 


30-45 
15-18 


20-25 


20-25 
10-16 


18-22 
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Rebel transport 


boxed w/ special Topps card 20-25 


loose 10-12 
Slave | 

SOTE (purple) box 20-25 
SOTE (purple) box w/ 

special Topps card 20-25 
green box 20-25 
green box w/ special 

Topps card 25-30 
loose 8-12 


Speeder bike w/ Leia in 


Endor gear 

00 boxed 20-25 

01 boxed 12-15 

loose 5-6 
Speeder bike w/ Luke 


Skywalker in Endor gear 


00 boxed 18-20 
01 boxed 12-15 
loose 68 


Swoop vehicle w/ swoop 
trooper 


чч 


boxed 14-16 
boxed w/ special Topps card 15-20 
loose 6-8 
TIE fighter 
boxed 15-20 
loose 110 
Electronic X-wing fighter 
orange box 18-22 
green box 18-22 
loose 710 


Han Solo w/ smuggler flight 


pack 
carded 8-10 
loose 45 
EXPANDED 
UNIVERSE 
Airspeeder w/ airspeeder 
pilot 
boxed 14-16 


ET TT sinew 


DASH RENDAR'S OUTRIDER™ 


Wik COCKPIT а GUN TURRIT YOU FULIY RODIE IN BATTLE! ка 


POTF-2 DELUXE 
FIGURES 
Crowd-control stormtrooper 
w/ flight action thruster 


pack 

00 carded 25-30 
101 carded 8-10 
loose 45 

Luke Skywalker's 

desert sport skiff 

carded 8-10 
loose 45 


loose 68 
Cloud car w/ cloud car pilot 


boxed 14-16 
loose 68 
Speeder Bike w/ Rebel 
speeder bike pilot 
00 boxed 20-25 
01 boxed 14-16 
loose 68 
STAR WARS: 
EPISODE І 
STAP w/ battle droid 


joxed (white trigger/push rod) 14-16 
boxed (brown trigger/push rod) 14-16 
loose 8-10 


MISCELLANEOUS 
VEHICLES (NEW) 
Collector Fleet electronic 
Rebel Blockade Runner 


oxed 20-25 

loose 10-12 
Collector Fleet electronic 

Star Destroyer 

oxed 20-25 

loose 10-12 


Collector Fleet electronic 
Super Star Destroyer 


oxed 20-25 

loose 10-12 
Power FX X-wing fighter 

00 boxed 65-75 

101 boxed 65-75 

loose 25-30 


Power racing speeder bike 
boxed 1215 
loose 8-10 

Radio-controlled speeder 
bike w/ biker scout 


boxed 15-18 
loose 8-10 
Remote-controlled speeder 
bike w/ Luke Skywalker 
boxed 15-18 
loose 8-10 
DIE-CAST VEHICLES 
(1979-1980) 
Darth Vader TIE fighter 
carded (large wings) 40-55 
carded (small wings) 800+ 
loose (large wings) 20-25 
loose (small wings) 300+ 
Imperial cruiser 
boxed 160-180 
boxed w/ background 550+ 
loose 45-55 
Landspeeder 
carded 75-85 
loose 25-35 
Millennium Falcon 
boxed 140-150 
boxed w/ background 550+ 
loose 45-55 
Slave I 


carde 0-95 
loose 30-35 
Snowspeeder 
carde 100-125 
loose 40-45 
TIE bomber 
хей 850-900 
loose 275-300 
TIE fighter 
carde 40-45 
loose 10-15 
Twin-pod cloud car 
carde 0-95 
loose 30-35 
X-wing fighter 
carded 65-75 
loose 20-25 
Y-wing fighter 
boxed 160-180 
oxed w/ background 550+ 
loose 45-55 
MICRO 
COLLECTION 
(1982) 
Imperial TIE fighter 
oxed 45-55 
boxed w/ background 110-125 
loose 25-30 
Millennium Falcon 
(Sears exclusive) 
boxed 400-425 
loose 150-175 
Snowspeeder 


(J.C. Penney exclusive) 


boxed 175-200 

loose 75-100 
X-wing fighter 

boxed 80-75 

boxed w/ background 125-150 

loose 25-30 


Notes: All prices are for 
near-mint specimens. 
Prices for loose vehicles 
assume all parts and ac- 
cessories present; the 
more mint the condition, 
the higher the price. A “+” 
indicates no upper bound- 
ary is known. Assistance 
was provided by Dov Kele- 
mer and Steven Sansweet. 


BOUNTY 
HUNTING 


The price on Zuchuss' head 


LU 


іш- If you visited either the recent “STAR 
Wars: Magic of Myth" exhibit in Washing- 
ton, DC, or the Art of Star Wars exhibit 
held several years ago in San Francisco, 
you've experienced the awe of being mes- 
merized while viewing the multitude of 
movie props and costumes used in the 
original Star Wars trilogy. As the ultimate 
collectible, the significance of those icons 
is lost on no fan. Over the years, there are 
numerous authentic STAR Wars props that 
have legally made their way into collec- 
tors’ hands. 

Although Lucasfilm carefully tracks 
all of the pieces used in producing the 
STAR Wars movies, they have allowed cer- 
tain items into circulation through charity 
auctions, gifts to cast and crew members, 
fan club contests, costumes that were 
only rented for filming and even scraps 
left behind on the various sets. 

Interest in props within the collect- 
ing community is monumental, but 
many fans don’t realize the extreme 
difficulty involved in acquiring such 
pieces. For starters, compared to a typ- 
ical major motion picture, STAR Wars 
saw few authentic props and costumes 


ever released to the public. However, = н 


the amount of bootlegged and fake ma- 
terial is high and vastly outnumbers 
the authentic memorabilia out there. 
Reliable information about those items 
isn’t widely available to the average 
collector, and the prices for true STAR 
Wans costumes and props can be 
astronomical. 

Occasionally, collectors find a 
way of obtaining that rare gem, either 
through auctions at Sotheby's and 
Christie's, or through a vast network 
of connections. Sometimes, it's just in- 
credible luck. Believe it or not, the orig- 
inal Death Star from STAR Wars now re- 


Luke's ceremonial jacket from A New 
Hope, from the collection of Greg Hanson 


BV GUS LOPEZ 


sides in Missouri. Is Missouri really the best 
place to showcase such a rarity? Well, col- 
lectors Tim Williams, Patrick Franklin and 
Todd Franklin, who co-own the gigantic 
battle station from A New Hope, believe so. 
After the movie was filmed in 1976, Lucas- 
film stored the prop in California but for- 
got about it and effectively threw 
it away. The storage company 
later auctioned it to the high- 
est bidder, and hence, that 
gem entered its collectors’ 
clutches. Or so the 
story goes. 


can bring a hefty reward 


Small Death Star surface pieces are 
among the most common special effects 
items in circulation today, as vast quanti- 
ties of Death Star chunks were construct- 
ed for Episodes IV and VI. Some of those 
pieces were given away through STAR 
Wars Fan Club contests. Longtime collec- 
tor Todd Chamberlain acquired one 
such piece from Mike McKinnis, a 

winner in the 1983 SrAn Wars Cre- 
ativity Contest through Bantha 
Tracks, the first (and original) 
STAR Wars newsletter. One 
of the nice features 
about such col- 
lectibles is 
that their 
history 
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is well-documented. Because they were 
awarded through highly publicized con- 
tests, those promotions included letters 
authenticating the presentation of such 
awards. 

Occasionally, large vehicle sets were 
constructed for close-up movie shots, 
leading to many 
large but 


difficult- 
to-identify 
set pieces from 
the filming. For in- 
stance, collector Andrew McGinley was 
able to acquire a round disc used on the 
AT-ST in Return of the Jedi. The piece ex- 
actly matches every photo reference for 
the vehicle. 

Some collectors concentrate all of 
their efforts in this unique area of collect- 
ing, and that effort can pay off from time 
to time. Greg Hanson, a collector from 
Tacoma, WA, has been collecting movie 
props and costumes for nine years, al- 
though it was an incredible five years be- 
fore he acquired his first piece of SrAR 

ARS movie history. He located a full 
Jawa costume that originated from a rela- 
tive of Gary Kurtz, who produced A New 
Hope and The Empire Strikes Back. The 
Jawa now belongs to Planet Hollywood, 
so you might encounter it at a restaurant 
near you. Costume pieces are difficult to 
authenticate. “So many people are boot- 


Greg Hanson's stormtrooper helmet (above) 


and coveted head of Zuckuss (far right); 
Death Star (right) owned by Tim Williams 
and Patrick and Todd Franklin. 


чь 


legging costumes and props,” says Нап- 
son. “You need to know something about 
manufacturing them to get a feel for 
whether you're getting a real item.” In the 
case of the Jawa, Hanson put a lot of ef- 
fort into examining the materials and trac- 
ing their ownership. 

Hanson’s next STAR WARS piece was 
an original C-3PO hand from one of the 
Bantha Tracks contests. It came in a 
Plexiglas display with a plaque. It’s 
relatively easy to authenticate a 
Fan Club item (for instance, 
checking that the person selling 
the item is listed as a winner in 

an old issue of Bantha Tracks), 
but for non-documented 
items, what's a collector to do? 
"You have to use a lot of 
| movie photos for reference, 
J information from other collec- 
tors or industry insiders, and 
trace the origins," suggests 
Hanson. 

After locating the 
C-3PO hand, Hanson 
stumbled upon an 
original stormtrooper 

helmet. With the 
A high demand for 
stormtrooper hel- 
mets comes an 
added burden of 
thorough authentica- 
tion. Hanson had 10 
people look at the helmet be- 
fore he bought it, he explains. "Taking into 
account all of the replicas I’ve seen over 
the years, my motto was: ‘When in doubt, 
throw it out.' It totally looked and felt real. 
The composition and workmanship were a 
lot better than I expected. There were cer- 
tain things I knew to look for, and it had 
every nuance it should have." Those nu- 
ances are not commonly known, and 
many seasoned collectors won't disclose 
them, so as to avoid aiding any would-be 
bootleggers. 

Hanson also owns a Zuckuss head 
from that brief scene in Empire aboard the 
Executor when Darth Vader consults 
bounty hunters in his search for the 
Millennium Falcon. Zuckuss, the 
bounty hunter formerly known as 
4-LOM, is the insect-like creature 
who joins the quest for Han Solo. 
The head piece for Zuckuss sur- 
faced in England several years 
ago, and Hanson carefully traced 
its history to a known, reliable 
source. Such costume pieces are 
usually made in duplicate or 
triplicate. 


Styrofoam painted fruits (above) from a 
Mos Espa fruit stand in Episode І, from the 
author's collection. Greg Hanson's original 
C-3P0 hand (top right), from a Bantha 
Tracks contest, and a life-size AT-ST piece, 
from the collection of Andrew McGinley. 


Although Lucasfilm holds onto to vir- 
tually everything, some of the early cos- 
tume pieces were rental items, as the first 
movie had a smaller budget than the oth- 
ers. Unless it was an important character, 
Lucasfilm didn't always keep the outfit. 
Some of those costumes surfaced when 
the rental houses sold old inventory. The 
holy grail of Greg Hanson's collection is 
the Luke Skywalker ceremonial jacket 
worn by Mark Hamill in the final scene of 
A New Hope, which surfaced through a 
costume rental company in England sev- 
eral years ago. The costume piece is actu- 
ally based on a common jacket found in 
England in the 1970s. One of those jackets 
was modified to create Luke's ceremonial 
outfit. Similar jackets (in different colors) 
were used to make clothes worn by 


Walrusman (Ponda Baba), x TT 
Greedo, and 3 
snowspeed- > 

er pilots. A 

But 


only one jacket is known to have been 
made for Hamill for the ceremony scene. 
Hanson acquired the jacket through a 
“Profiles in History” auction in Los Ange- 
les. “Bidding was fast and furious,” he re- 
members. “I recall phone lines lighting up 
like crazy when that piece went up.” 
Among the bidders was a buyer from 
Planet Hollywood, but Hanson stuck it out 
and triumphed. Even though the 
Associated Press reported 
the amount in an 
article, he is 
reluctant 
to dis- 


close how much he actually paid. 
"Let's just say I could have 
bought a nice, new car or that 
jacket.” Hanson decided to 
take the bus, but he sure 


esting side note about the 
item is that months later, 
when Hasbro issued the 
12” ceremonial Luke ac- 
tion figure, the box fea- 
tured a never-before-seen 
photo from scene outtakes. 
He noticed a small, interior 
pocket in the jacket from the 
photo, and went to see if it ap- 
peared on his piece of memorabil- 


sent on his costume piece, and he had 
never even realized it. 

Of all the techniques used to find 
STAR Wars movie props, there’s always 
the hardest way: flying to faraway desti- 
nations to explore locales used in filming 
and scour the surroundings for 
props left behind. I took 
my wife to Tunisia 
last spring to 
tour the planet 
Tatooine and see 
if we could hunt 
down a piece of 
movie history. At 
the time of our 
visit, it had been 
22 years since the 
filming of A New 
Hope, and there were 
slim pickings left 
behind. In broken 
French, we spoke to 
the guy who owns 
the house filmed as 
the cantina, and he 
showed us some 
pieces of scrap wood 
used to make the Mos Eis- 
ley set that he was now using as a 
small shed. Although he offered to sell 
us those pieces, we decided to pass, 
as they were barely identifiable. We 
had better luck on our camel trek 
out to La Grande Dune, a large 
dune near the main highway and 
Nefta, where Lucasfilm shot all 

of the Dune Sea scenes in STAR 
Wars. We were unable to find 
any artifacts at the site itself, 
however, when we returned 
from our camel ride, we stum- 
bled across some original fiber- 
glass krayt dragon bone props 


has a spiffy jacket for those 
long winter trips. An inter- 


ia. To his surprise, the feature was pre- 


when we showed a few SrAR Wars photos 
to our Berber guides. They produced a 
handful of large pieces of krayt dragon 
skeleton from 1976, which they were us- 
ing to roof their hut. After about 20 min- 
utes of haggling conducted in English, 
French, German and Arabic, the fiber- 
glass bones became part of my own 
collection. 
While A New Hope remnants are diffi- 
cult to uncover, because we were visiting 
Tunisia nine months after the filming of 
Episode I, it was not at all difficult to find 
pieces left behind from the sets of the pre- 
vious summer's filming. Lucasfilm care- 
fully inventoried and carted away all the 
key props (R2 units, lightsabers, blasters, 
Podracers), but obviously it wasn't worth 
the effort to transport every single piece 
of lumber, hosing, electronics, tables and 
moisture vaporators used in the periphery 
of the movie sets. By talking to many lo- 
cals and searching the towns for scraps 
left behind, we managed to find a few 
Episode I pieces 
— here 


and there. For 
instance, I obtained one of the 
discs from a moisture vaporator from a 
fellow who was using it as a stand in his 
chicken coop. He led me to the back of 
the coop, and after we brushed some 
roosters aside, I picked out the moisture 
vaporator piece I wanted. 

My elusive quest now fulfilled, I re- 
turned home with a true memory in my 
hands. Collecting props can be quite a 
challenging escapade, but when an item 
of SrAR Wars movie history is at stake, 
nothing else really matters. Ҹу 


Gus Lopez is a Contributing Editor to SWGC. 
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У yo think that you are a true Jedi schola 


an's droid that traveled with him aboard the 


What are the two species that share the Corellian system along with humans? 
What is the name of Emperor Palpatine's grandson? 
nally from what planet was the Dark Jedi Kueller? 


To whom was the Jedi scientist Nichos Marr engaged? 


graph (artist's proof) signed Б. Dave Dora i The prologue from the original novelization of STAR Wars was an excerpt from what? 
y. E of Rolling Thunder Graphics. + 


Entries must be received by June 30, 1999. One entry per person. Answers will appear in 
Issue #6 of SWGC. Randomly-chosen winners will be notified by mail. Photocopies or 
handwritten copies of this contest are acceptable. Sorry, no e-mail entries. MAIL YOUR EN- 
TRY TO: Contest #5, STAR Wars GALAXY COLLECTOR, One Whitehall St., New York, NY 10004 
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-ROM action playset, courtesy of Hashro =4 Address Apt. iz 


City State Zip 


incor toy, courtesy of. Hasbro; br a on DD For answers to “What Inthe Word?” contest in Issue #3, send SASE to: Contest #3 Answers, SWGC, One Whitehall St, New York. NY 10004 
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AN ALL-NEW BLAST FROM THE PAST! 


= 2 Topps is 
pening the Vault 


2 so fans can enjoy the 
original Star Wars cards af 
c the 70s and 805 — like 
- never before! The best classic 
а = tards fram Star Wars, The 
“Empire Strikes Back and Return of 
the Jedi —in a deluxe, super- 
premium, all-chrome reissue! 
_ Plus two levels af retro-cool inserts: 


в Double-Sided Chrome 
Character/Puzzle Cards 
= ® Clear Chrome Cards 


- (oming February. 
~ Uery limited 
=~ & Very (001! 


© Lucasfilm Ltd. & ТМ. All rights reserved. 
Topps is a registered trademark of The Topps Company, Inc. 
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ge At last...the magnificent sy. 7c ol n 
that truly begins the legendary saga 


THÉ PHANTOM MENACE. 


THE NOVEL 
TERRY BROOKS 


Based on the story and screenplay by George Lucas 


A Del Rey Hardcover 
Coming May 3 


© 1998 Lucasfilm Ltd. & TM All rights reserved. Used under authorization. 
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Our goal iS to preserve classic video дате magazines so that 
they аге по lost permanently: 


People interested in helping Out in any capacity; 
please visit us at retromags-com: 


No profit is made from these scans, nor do we offer anything 
available from) the publishers themselves: 


Ifyou соте across anyone Selling releases from 
this Site please do not support them and do let us know: 


Thank you! 


